Settingup a Googl&dWords
pay per click (PPC) account

Part B¢ Using Google Editor

By Ann Stanley
Anicca Digital Solutions
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Part B:1-
Understanding the
background knowledge
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Essential background knowledge

PPC hierarchy

I The differences and features between
campaigns, ad groups and keywords

YS@g2NR aYlUOK 0eélLlsat
I Generate generic or targeted traffic X
/] f A01 UKNRdzZAK NI OGS 6/

I Improve to get top positions in search
engines

Campaign types and networks
I Where and how your ad will be displayed
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PPC Hierarchy for Perfect
Plumbers Lt
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Campaigns
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Keyphrases Match Type

[Exact match]
I Ads displayed when the exact words are typed In
Broad match

I Ads are displayed when the words are typed in any
combination (and with other words either side)

I Can also be found for synonyms and plurals
at KNI} asS YI U0OKE
I Ads are displayed for the exact search term in the

guotes but with other words either (a hybrid of exact
and broad match)

Negative match

I Ads will not appeatr if this word is typed in (used in
combination with broad or phrase match)

]
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Increasing keyword relevancy will result in
higher positions and a lower CPC

Google

Based on the max bid price and relevancy
(quality score)

MSN

Based on the max bid price and relevancy (click
through rate and relevancy)

Yahoo

Combines max bid price and quality
(click through rate)
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Google Quality score

Influenced by:
| Kewvor,d gnd Ad text relevance (do they
aYl U0OKEe¢ KD
I Landing page relevance and loading speed

I Keyword's Click through rate (CTREGmogle only
(not search network or content work)

I Historical click through rate (CTR) of whole
account inGoogle onlynot search network or
content work)
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Keyword: london how to meet new friends in

Displaying-ads right now?

Mo » “Your keyword isn't triggering ads to appear
because your bid is probably below the first page
bid estimate. The first page bid estim ate
approximates the cost-perclick (CPC) bid needed
foryour ad to reach the first page of Google search
rezults, bazed on your keyivard's Quality Score and
recent advertizer competition.

|
Quality score Learn more

210 Kewnard relevance: Poor
Landing page quality: Mo problems
Landing page load time: Mo problems

Ads diagnostic tool

Google

B ronows
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Quality score Issues

Keyword

Total - all keywords
lonclan meet online

friends

lonclon where to meet
nesy friends in

[london friendshigp
zites]

londan find friends
anline

london make friends
sites

lonclan howey to meet
nesy friends in
london online dating
friends

londan looking for

nesy friends

londan howy to meet
nevy friends

[london find friends]

to make newy friends
in londan

lanclon find nesw
friends

london friends dating
site

lonclon hosy to make
nesy friends in

Status (7

[ Low search
wolume
2

[ Lovw search
wolume
2

[ Lo search
wolume
2

[ Eligible

L Lowy search
wolume
2

[ Rarely shown due
to loww guality score

[ Lowy search
wolume
2

[J Eligikle

[ Belowy first page
hicd

First page bid
estimate:£1.00

[ Eligible

[ Eligible
L Eligible
[ Eligible

[ Belowy first page
baiid

First page bid
estimate:£1.00

Max.
CPC

£0.51

£0.61

£0.61

£0.61

£0.61

£0.61

£0.61

£0.91

£0.91

£0.51

Qual. Clicks

Score

210

310

7o

aMa

60

210

210

410

3M0

410

3Ma

410

210

3Ma

269

Impr. CTR (?
102,435 0.26%
16 B.25%

1 0.00%

2 0.00%

32 0.00%

E  0.00%

3 0.00%

1 0.00%

S 0.00%

2 0.00%

1 0.00%

1 0.00%

10 0.00%
90 0.00%
24 0.00%

Aug.
CPC (7

£1.69

£0.79

£0.00

£0.00

£0.00

£0.00

£0.00

£0.00

£0.00

£0.00

£0.00

£0.00

£0.00

£0.00

£0.00

Cost

£186.81

£0.79

£0.00

£0.00

£0.00

£0.00

£0.00

£0.00

£0.00

£0.00

£0.00

£0.00

£0.00

£0.00

£0.00

Avg. Conv. (1-per-

Pos. click) (7
5 29
949 1]
9 1]

9 1]
8.3 1]
8.3 1]
8.3 1]
g 1]

g 1]

8 1]

8 1]

g 1]
74 1]
7.8 1]
7.8 1]

Cost / conv.
{1-per-click} [

£6.44

£0.00

£0.00

£0.00

£0.00

£0.00

£0.00

£0.00

£0.00

£0.00

£0.00

£0.00

£0.00

£0.00

£0.00

Conw. rate
(1-per-click) =

10.78%

0.00%

0.00%

0.00%

0.00%

0.00%

0.00%

0.00%

0.00%

0.00%

0.00%

0.00%

0.00%

0.00%

0.00%




Selecting the right network
and campaign type in Google

Networks

I Google search only

I Google Search + Search network

I Content network (always in a separate campaign)
Campaigns

I Keyword targeted

I Placement targeted (formerly site targeted)

Device platform
I Desktops & laptops
i ALK2YySa g t5! Qa
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Campaign settings

Campaign structure
| Separate phrases into logical ad groups and campaign
hierarchyc use campaigns for targeting and budgeting
Geotargeting
I Campaigns can be targeted to different locations
I Countries, regions, counties, cities or map area
I Languages only one per campaign, keyphrases and ads
need to be in the same language
Choice of network

I Separate campaign for content network and delete whel
It uses too much of your budget or does not convert

Google
@ onorws - -
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Part B:2-
Planning your campaign structure
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Planning your campaign
where will your ad be seen

A Networ
I Goog
I Goog

KS
e only

e & search networleg AOL)

i Content network (8 party sites) always in a separate
campaign
A Geotargeting
I UK only
I International
I Specific towns locations within UK

EEEEEEEEE
PARTNER
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A Languages & country combinations
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Planning your campaignproduct and
service categories

A How is your business divided?

A Campaigns for each category or department
each with their own budget

A Campaigns for each product or service
A Campaigns by locations
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Structure and naming your campaigns

Product/service

Targeting & Network

categories UK Search UK Content USA Search USA Content
Website build 1:1 UK Search| 1:2 UK Content| 1:3 USA Search 1:4USA Content
website build website build websitebuild website build
Pay per click 2:1 UK Search | 2:2 UK Content| 2:3 USA Search 2:4USA Content
Payper click Payper click Payper click Payper click
SEO 3:1 UK Search | 3:2 UK Content| 3:3 USA Searchl 3:4USA Content
SEO SEO SEO SEO

Email marketing

4:1 UK Search
Email marketing

4:2 UK Content
Email marketing

4:3 USA Search
Email marketing

4:4 USA Content
Email marketing

Google

B ronows
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Start with 1 campaign

A Choose 1 product type and 1 target marketl:1
UK search website

A Use a combination of Google AdWords and
Google Editor to carryout our recommended
process to seup your ad groups, keywords, ads
and landing pages

A Use Google Editor to clone campaigns for other
target markets €¢gclone campaign 1:1 to produce
1:2,1:3, 1:4)

A Repeat process for other products or services

S i A.anicca
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Part B:3
Our recommended process for
correctly setting up your first
campaign
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Our recommended process for setting
up a PPC campaign

Test conversion Ongoing Determine new ad

tracking optimisation group structure

Make your Create new ad
campaign live groups & write ads
Give tracking code Move keyphrases
to developer Into new ad groups
Adjust your Clone campaignl': Amend campaign

— budgets for targeting | details

N\ i

CERTIFIED a n Iccq
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Example Designs4Hair

A Two main products

About Penty

Book appomtment
Book your next appointment

with D&4H now

more>

Hair design gallery
Stuck for ideas? Have a look at
our hair design gallery for
some inspiration

more>

Go shopping
Products, electrical equipmen
and accessories

more>

Join D4H Client Club
Very special offers for regular
D4H clients.

more>

tel:
penny

Mobile hair dressing Leicester on
Online sales of hair productsall U

Services & Prices  Promotions  Gallery ~ Shopping  Contact Us

and styling inyour own home with D4H
put the salon prices and in the comfort
 Six days a week at times to suit you!

Looking for a new hairstylist?
Use your head and seek out D4H

But don'twant the expense of aciy hai salon?
Ifyou are looking for a hair cut, a new colour or a resfe,then lookno furhert
Designsd Halrwill bring the salon experience to yourown home. Pennyhas
over5 years experience in p class hair salons around Leicester. She will
bringthe comfortand luryof hie salon experience b your own home

Local & Experienced
Ifyou are looking for a mobile halrdresser orwantthe experience of asalon
withoutthe expense then give Pennya call now - on 0797 1313888
Rememberthere is a 15% discount on yourfirsthar appointment

Please loginto our
Clients Club

Email

Log In

orgotten Pmmn{’
ickhereto

designséhair.co.uk

4 ClnICCCI
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Setting up an estimate ad group with
exact phrases

GO[ )gle AdWords Hair by Penny ( Client ID: 114-085-7225 ) anicca.solutions@gmail.com | Send feedback | Help | Sian out
e o Anicca Digital Solutions = 2 Estimatesd Old accounts | | Hair by Penny [=] Manager ID:263-302-2333

Get an overview of the new interface.

Campaigns

All online campaigns

I Content network - Hair

dressing Leicestar

All online campaigns 1 Jan 2009

I Hair dre: - |31 .Jan 2009 | | Go -

ng Leicester
L Hair preducts UK

Filter and views »

Campaigns Ad Groups Settings Ads Keyword: Networks

# Add keywords See search terms... = || More actions... « Search
L] Keyword Campaign Ad grou Status (7 Max. CPC ~ Clicks Impr. CTR % Avg. CPC 2 Cost Awvg. Pos. Qual. Score
e paig group P g 9

Total - all keywords o 0 0.00% £0.00 E£0.00 o -

D L] hair style Hair dressing Leicester estimate ad group - hair o 0 0.00% £0.00 £0.00 o 710

|:| - [hair care] Hair dressing Leicester estimate ad group - hair o 0 0.00% £0.00 £0.00 o 710

|:| L] [hair straightener] Hair dressing Leicester estimate ad group - hair o 0 0.00% £0.00 £0.00 o 710

D . [straightener] Hair dressing Leicester estimate ad group - hair o 0 0.00% £0.00 £0.00 o 710

|:| - [hair design] Hair dressing Leicester estimate ad group - hair =] o 0 0.00% £0.00 £0.00 o 710

|:| - hair salons Hair dressing Leicester estimate ad group - hair =] o 0 0.00% £0.00 £0.00 o 710

D [ ] hairdressers Hair dressing Leicester estimate ad group - hair =} o 0 0.00% £0.00 £0.00 a 210

|:| [ ] hair stylist Hair dressing Leicester estimate ad group - hair =] o 0 0.00% £0.00 £0.00 o 710

|:| [ hair styles Hair dressing Leicester estimate ad group - hair =] o 0 0.00% £0.00 £0.00 o 710

D [ ] hairstyles Hair dressing Leicester estimate ad group - hair o 0 0.00% £0.00 £0.00 a 710

|:| - hair dressing Hair dressing Leicester estimate ad group - hair o 0 0.00% £0.00 £0.00 o 710

Help = |:| - hair dresser Hair dressing Leicester estimate ad group - hair o 0 0.00% £0.00 £0.00 o 710

What should | know about this 0 e hair salen Hair dressing Leicester estimate ad group - hair 0 0 0.00% £0.00 £0.00 ] 710

|:| - [hair salons] Hair dressing Leicester estimate ad group - hair o 0 0.00% £0.00 £0.00 o 710

|:| . hairdressing salon Hair dressing Leicester estimate ad group - hair o 0 0.00% £0.00 £0.00 0 7110
Keyword matching cptions

D [ ] [hair products) Hair dressing Leicester estimate ad group - hair a 0 0.00% £0.00 £0.00 a )

Help Centr |:| [ ] hair styling Hair dressing Leicester estimate ad group - hair o 0 0.00% £0.00 £0.00 o 710
Search Help Centr E]

GO gll: |:| [ ] hairdresser Hair dressing Leicester estimate ad group - hair o 0 0.00% £0.00 £0.00 o 710

=
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Use keyword tool to find as many
relevant phrases as

ossible

Keyword Tool

lze the Keyword Tool to get new keyword ideas. Select an aption below to enter a few descriptive words or phrases;
type in your website's URL; or select one of your existing, top-performing keywords, Kewword Tool Tips

Important note: YWe cannot guarantee that these keywords will improve your campaign performance. We reserve the
right to disapprove any keywards you add. You are responsible for the keywords that you select and for ensuring that

your use of the keywords does not violate any applicable laws.

How would you like to generate keyword ideas?

' Descriptive words or phrases
(2. green tea)

" \Website content
(e.q. wwew example.co.uk/product ?id=74853)

' Existing keyword

Calculate estimates using a different maximum CPC bid:

British Pounds Sterling (GBF £) IE.DD Re-calculate | 2

Approx
Estimated Search
Ad Estimated  Advertiser Volume:
Position  Awvg. CPC  Competition January
Keywords z z Z ?
Keywords related to term(s) entered - sorted by relevance (2
[hair salons] 1-3 £0.66 [ 4 400
[hair styles] 1-3 £0.21 [ 135,000
[hairdressars] 1-3 £0.38 0/ 33,100
[hair stylist] 1-3 £0.64 [ 1,000
[hair cuts] 1-3 019 [ 22200
[hairdressing )
salons] 1-3 £0.75 ] 1,600
[hairdresser] 1-3 £0.48 0/ 14800
[hairstylist] 1-3 £0.55 [ 430
[hair salan] 1-3 £0.62 [ 8,100
[ehj”nrf{ eSSy 1-3 £0.80 (| 850

Enter one keyword or phrase per line:

M Use synonyms

b Filter my results
I Get keyword ideas I

Approx
Avy
Search

Volume
7

3500
135,000
227200

1,000
13,100

720

9,500
350
6,600

720

Choose columns to be displayed: 2

I Showfhide columns

Search Volume
Trends (Nov 2007 -
Oct 2008) =

Al
S
el
e e e
e L

_|_|_|_|_I_I_I_I_|_|JJ

Ll e
[ A
s

Sl L e

Highest
YVolume
Qccurred
In

M
Jul

Cict
Sep
Oct
DOct

DOt
Sep
Ot

Jun

-

Match Type: (7

In Ad Group
In Ad Group
In Ad Group
In Ad Group
In Ad Group

In Ad Group

In Ad Group
In Ad Group
In Ad Group

In Ad Group

Hair dresser leicester
hair salon, hair stylist design
hair dressing leicestershire
wnewy, desighsdhair co,uk

Selected Keywords:

Click 'Save to Ad Group'
when you have finished
building your keywaord list.

Mo keywords added yet

+ Add your own keywords

b Save to a different Ad
Group

Estimate Search Traffic

Save to Ad Group

.Nicc

al marketing made simple
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Download Google editor

Google AdWords

Home Campaigns Reporting ~ Tools

Tools

Optimise Your Ads

- Keyword Tool
Build a master list of new keywords for your Ad Groups
and review detailed keyword performance statistics like
advertiser competition and search volume.

» Search-based Keyword Tool
Get new keyword ideas based on actual Google search

queries and matched to specific pages of your website.

« Edit Campaign Negative Keywords
Now you can manage your negative keywords - which
help you reduce wasted clicks - at the campaign level.

= Site and Category Exclusion
Refine your Google Metwork targeting by preventing
individual websites or categories of web pages from
showing your ads.

= |P Exclusion
Refine your targeting by preventing specific Internet
Protocol (IP) addresses from seeing your ads.

- Traffic Estimator
Thinking about trying a new keyword? Enter it here and
see an estimate of how well it might perform.

= Insights for Search Mew!
Compare search volume patterns across specific
regions, categories and timeframes by entering
keywords into this tool.

Get an overview of the new interface.

Billing - My Account ~

Analyse Your Ad Performance

- Ads Diagnostic Tool
Are your ads showing for a particular search? Find out
here.

« Ads Preview Tool
See your ad on Google without accruing extra
impressions and preview your ad as it appears to
users in other geographic locations.

= Disapproved Ads
Find out which ads have been disapproved and why.

= Conversion Tracking
It's time to make your campaign more efficient and
improve your ROIL. Learn which ads are the best at
helping you reach your goals.

= My Change History
Browse changes that you've made to your account
since 1 January 2006.

Optimise Your Website
= Website Optimiser

Experiment with different versions of a page on your
website to discover the best content for boosting your
business.

Manage Your Account Offline

+ Download AdWaords Editor
Qur campaign management application enables you to
make changes offine and then, to upload your revised
campaigns. (Available in certain languages.)

jaydeep@anicca-solutions.com | Send feedback | Help | Sign out
Customer 1D:400-599-2074

A anicca

e
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X

Account Mame I PMCC Emnail I Last Lpdated I

0 Cresk group 31012009 .. |
0 Parexel Mok downloa...

1 Gilk Edged Mok downloa ...

3 Mew Homes ... rok downloa...

fictans - PI 310012009 .

Bluetouch ok downloa...

Business Ener... Mokt downloa. ..

Collskrearn 01022009 ...

Conkemparar... Qifozizong ...

Cuskard Creat ... Mok downloa.. b
David McLean Mok downloa...

Drives By Desi... Mok downloa...

Fresh Cargo 1711212005 ...

Gilt Edge Diaries Mok downloa. ..

Hair by Penmy o110 Q..

HRT substitute 14||'|:|1||'2|:||:|9

I lowe WECT Mok downloa...

Infolk Lkd 310012009 .. LI

Add Account: Remove Account |

&dd Draft Accounk

Remove &l Accounts |

I| Cpen Selected Accounk I Zancel

Google

r@ ADWORDS
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Log in to AdWords Accounk

Ernail:

hair@anicca-solutions.cc

Password:

—

Cancel

Load account using editor

X

A anicca
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LI

Open editor

File Edt Account Data Tools  Help .
@ Get Recent Changes™ @ Check Changes @ Post Changes o Wiew Statistics™ GOUS[E F I Ite r re S u ItS

—— S—

(=I [ Hair by Penny View: I”‘" j I Search within this ad group: Advance d search
& ECampsign #1 e and cnhoose
=lestimate ad group - hair Keywords | Placements | Megatives | Ads Ad Groups Campaigns |

I estimate ad group - straighteners -
Es Revert Selected Changes — VI eW

| @ advwords Editor - hair@anicca-solutions.com

E—‘i,il Add Ad Group 4}:4}, AddilUpdate Multiple Ad Groups

& estimate ad gro... Active 3.01 0.00 -

Display of results
Hierarchy ¢ display

of the | — changes when
account T 1 you select a

1 campaign different tab

+2 , |

Edit Selected Ad Groups:

estimate ad = =

I estimate ad group - straighteners

g ro u pS Max, CPC Bid (GBF) rGaBXF;)CPC content &9 (_PlGaEC:;WEnt e, CPe Mazx. CPM Bid {GER) Mazx. CPA Bid (GEF) - Ed Itl n g p an e I

[E | | 000 | |

Add comment  Advanced bid changes

Ad Groups selected: 1 of 1 | 100%~

Google

e M. anicca

CERTIFIED
PARTNER
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Keyword talx see all the keywords for
the whole account

.-'gf# AdWords Editor - hai

Edit  Account  Data

@anicca-solutions.com

Tools  Help

_[&] x|

7.0.0

CERTIFIED
PARTNER

'@ Get Recent Changes~

=l | Campaign #1
[Elestimate ad group - hair

-.zl'lesl:imate ad group - str...

@ Check Changes

4 Post Changes

) view Statistics-

Wiew: I.C\II

I%—b Add Kewwaord

Placements

Ads

| Megatives

A Make Mulkiple Changes=
A = g

Ad Groups

=

% Delete Selected Keywords

Campaigns

@ Rewvert Selected Changes

I Search within this account

p Keyword Opportunities

Gougle

Advanced search

nake ad group - hair El E .
Campaign #1 estimate ad group - hair ~ hair care Exact  Active 7 0.z20
Campaign #1 estimate ad group - hair  hair cut Exact  Active 7 0.03
Carmpaign #1  estimate ad group - hair hair cuts Exact  Ackive 7 0.03
Campaign #1  estimate ad group - hair ~ hair design Exact  Active 7 0.03
Campaign #1 estimate ad group - hair ~ hair dresser Exact  Active 7 0.03
Carmpaign #1  estimate ad group - hair hair dresser leicester Exact  Ackive 9 0.0z
Campaign #1 estimate ad group - hair  hair dresser salon Exact  Active 9 0.02
Campaign #1  estimate ad group - hair  hair dressers Exact  Active 7 0.03
Campaign #1  estimate ad group - hair hair dressers leicester Exact  Ackive 9 0.0z
Campaign #1  estimate ad group - hair hair dressing Exact  Active 7 0.03
v Campaign #1 estimate ad group - hair  hair producks Exact  Active 7 0.z20
B Campaign #1  estimate ad group - hair  hair salon Exact  Active 7 0,10

Carmpaign #1  estimate ad group - hair hair zalons Exact  Ackive 7 0.10
Campaign #1  estimate ad group - hair  hair saloon Exact  Active 7 0.03
Campaign #1 estimate ad group - hair ~ hair style Exact  Active 7 0.03
Carmpaign #1  estimate ad group - hair hair styles Exact  Ackive 7 0.03
Campaign #1  estimate ad group - hair  hair styling Exact  Active 7 0.07
Campaign #1  estimate ad group - hair  hair stbylist Exact  Active 7 0.10
armnaion #1  ectimate ad aroun - haie  haie chulicke Frark  firtive 7 nnz LI

Edit Selected Keywords:

Keyword Makch Type Mazx, CPC Bid (GBP)

I good hairdresser Exact j I default =

Destination LURL Status

I <default = INormaI j

Add comment

Replace text

Append bext

Advanced bid changes

Advanced URL changes

Keyword Opportunities (Beta)

Kewwords selected: 1 of 385

‘ 100%™

click to werify
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Part B:4
Split the estimate ad group Into
smaller discrete ad groups
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Keyword grouper (from tools)
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