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Agenda
1. What are your objectives?

2. Which approachis best?

3. Planning and set-up of accounts/profiles, tools etc

4. What are you going to say - contentcreation, blogging, news etc?

5. Feedback & recommendations - social bookmarks, reviews, testimonials etc

6. Instant networking - Twitter

7. Social networking sites ς

Å B2B ςLinkedIn

Å B2C ςFacebook

8. User generated content ς

Å 1-way -ǿƛƪƛΩǎΣ ŀǊǘƛŎƭŜ ǎƛǘŜǎΣ twΣ ŀŘǾŜǊǘƻǊƛŀƭǎΣ ¸ƻǳ¢ǳōŜ

Å 2-way - forums, Q & A 

9. Measuring and monitoringςsite traffic, campaign performance, reputation 
management etc

10. Integrated strategy- how to combine social marketing with other digital 
marketing activities



Objectives



Why do you want to do 
Social Marketing?

Å It is the in-thing or my boss has told me to!

Å Free traffic to my website!

Å To sell loads of stuff and make lots of money!

Å To tell everyone about us and what we do!

Å To communicate with a younger or different target market that uses 
these platforms

Å To help with my search engine optimisation (SEO) and building links 
to my site

Å To listenand understand what people are saying about us

Å To provide helpful informationor resources

Å To be seen as a technical expertor specialist

Å To develop a communityand interact with our customers 

Å To respond to customers needs and improve our customer service



Approach



How are you going to do this?
ÅIn-house or an agency

ÅOne manager or the whole team (in which case 
you are going to need training, rules and policies)

Åά{ŎŀǘǘŜǊ-Ǝǳƴέ ƻǊ ŦƻŎǳǎ ƻƴ ŀ ŦŜǿ ǘŜŎƘƴƛǉǳŜǎ

ÅSingle (burst) or ongoing (drip) campaigns 

ÅOrganic or paid 

ÅSeparate social marketing campaigns or 
integrated with all website/online marketing 
activities
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Planning & set-up



Website changes
ÅAdd integrated blog egWordPress

ÅAdd WordPress Plug-ins egTweetMeMe, All-in-one SEO 

ÅAdd RSS and /or newsletter sign-ups egusing Feedblitz

ÅAdd social bookmarking icons egDelicious, Digg

ÅAdd links to join/follow/share/like for Twitter, LinkedIn, 
Facebook

ÅAdd 3rd party review/testimonial plug-ins egTripadvisor

ÅEnsure Analytics is correctly installed with relevant goals 
and funnels



Blog with integrated 
Twitter and Facebook 



Feedblitzsign-up on your site



Third party account set-ups and profiles

Å Set-up accounts 
ï Social networking platforms (Twitter, LinkedIn, Facebook Group or Page)
ï User generated sites (Squidoo, EzineArticles, SlideShare, YouTube Channel etc)
ï Join and get alerts from relevant forums

Å Write profiles
ï Personal or company biog
ï Pictures
ï Links to website
ï Other information

Å Interlink different accounts using relevant apps 
ï LinkedIn account - add Slideshare, blog, events etc, feed status into Facebook
ï Blog plug-in for Twitter and Facebook integration

Å Download and/or identify free tools to help broadcast and monitor  eg
Tweetdeck, Feedblitz, Analytics URL builder 

Å Invest in paid tools egSproutsocial?



Content



Content ςWhat have you got to talk 
about or offer?

ÅDepends on your objectives?

ÅLatest news (company or sector)

ÅLatest products

ÅEvents

ÅUseful information, whitepapers, tips and 
ƘƛƴǘǎΣ άƘƻǿ ǘƻέ ƎǳƛŘŜǎΣ ƻǇƛƴƛƻƴǎ

ÅCase-studies

ÅOthers?



Format ςthis will influence 
where you can use the content

ÅWritten content  
ï{ǘŀǊǘ ǿƛǘƘ ȅƻǳǊ ōƭƻƎ όŘƻƴΩǘ ŦƻǊƎŜǘ  ǘƻ ƛƴŎƭǳŘŜ 

keyphrases for SEO)

ïBroadcast this as shorter snippets, egTwitter, RSS 
Feeds, newsletters; with links back to original 
content

ïάwŜǿǊƛǘŜ ŀƴŘ ǊŜŎȅŎƭŜέ ŦƻǊ ǳǎŜǊ ƎŜƴŜǊŀǘŜŘ ǎƛǘŜǎ eg
Squidoo, online PR, article sites

ÅPresentation and informative material such as 
Powerpoints, pdfs, videos, podcasts



Video on website



YouTube Channel



Feedback, reviews and 
recommendations



Google reviews



Bookmarking icons



Leave a review & Trip Advisor



Twitter



Twitter account



Personalisation of Twitter screen



Use Twellowto find people to follow 


