Optimising a Google Ad Words
pay per click (PPC) account

Part C -
How to use Google to optimise your
account

By Ann Stanley
Anicca Digital Solutions
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Step C:1
Pruning keyphrases with low CTR
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Step 1:1 — Display campaigns with
sufficient data and ordered by impressions

Ensure enough data has been accumulated by adjusting timeframe and order campaigns by impressions

Campaign Summary

Jall

@ | This month

* Online Campaigns  + New online campaign » - Summary |z|

| Edit Settings | Customise columns show: all | all active | all but deleted
Current Status Current Budget Clicks CTR Avg. CPC ¥ Conv. Rate Co v. Co

- Landan .00/ day

.00/ day

.00/ day

£20.00 / day
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Step 1:2 — Order ad groups according to
impression and click into top ad group

Campalgn 1 2 Uk Search London Dating & singles - D aus paign | Delete campai
: ] artunities for improve

HI‘II‘I | Mo site or category
1 - 97 of 97 Ad Grou
@ | This menth

Summary El Show all but deleted Ad Groups [+

Current Bids - Max CPC . _ N N o N .
Ad Group Name Status 3 g 8 Cost Avg. Pos Conv. Rate Cost/Conv. Conversion
Default Content

b (Dating)

Singles

Online

Frier
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Step 1:3 —select the keyword tab
to view the phrases

Summarny Keywords 5 Ad Variation

1 Jan 2009 to 23 Jan 2009 + Change range In this ad group, your keywords trighgr ads on search only. Ty content ne k is turned off in your campaign
@ | This month El

seftings. Learn mo
Include deleted items.
ch th
1 - 402 of 402 keywords.

Current Bid
Max CPC

Content Auto Edit]
Default £0.71 [Edit]

london d dating

london dating
in

london

london
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Step 1:4 —sort keywords by CTR pause
phrases with <1% CTR and no conversions

1 - 402 of 402

Current Bid i ings Cli mpr. CTR ¥
Max CPC

Content network total Trren B [Edit]

Search Total 0 Defautt £0.71 [Edit]

Default
[ Edit ]

dating

£Sort keywords by Click-Through-Rate
Aause keywords < 1% CTR and with no conversions
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Step C:2
Optimising for position 4-8
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Step 2:1 —sort by average position

Content network
total

Search Total
Total

london Qr
minute dating

|H|||:|

Current Bid 5
Max CPC f:nrt by: Bid | URL

Content Auto Edit]

Default £0.71 [Edit]

D
ax CPC

Elwfault-hlm CPC

Elufault-r.lv CPC
[ Edit ]
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Step 2:2 —Select all phrases with
positions 1-3

A Select all keywords in positions 1 -3 and decrease bid by 10-30p (~10% of current bid).
A Ensure you start with the | owest CPC keywords.

1 - 402 of 402 k

Impr CTR

:J_?:ltent network 0 Content Auto Edit]
Olc

Search Total 0 Defautt £0.71 [Edit]
Total

london
el dating

ondon
dater
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Step2:3—U S €

settl]

Edit Keyword Settings
ptional feature hel rds and the
ord. (Th : il 2 and not
C or URL. To ., URLs and

Default bid: GBP £

Prefill all ki

Keyword Status Search Bid Destination URL

ngs

t
11 O

| Sawe Changes

icks Impr. CTR Avg. Cost Avg. Conv. C
CcPC Pos Rate

1.0 0.00%
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Step 2:4 —increase bid for phrases
with positions >8

A Increase CPC for all keywords in position 8 and over (by 10% of current CPC value) and repeat step 2:3 but
this time increase the CPC bid accordingly

Bid i= below
first page
bid estim:

Bid is below
first page
bid estimate
of £0.75

Bid is
first page

bid estimate

||-| W
first page
bid estimate
of £1.00

london speed Q)
dating

Bid is below

¥ Settings
dating first page £0.7 Default Max CPC
] bid FstlrnatP [ Edit ]
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Step C:3
Prune ads with low CTR
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Step 3:1 —
review ads and pause poor performing ads

Ad Group: Quarto

feord Quality Quarto Diaries} Active — Pause ad group | Delete ad group
Free Personalisation On All Diaries

Huge Range Available Onling Mow!
wenewy, GiltEdged. co.uk/Shop

1 of 2 - Wiew All

Summary Ieywaords Placements Ad Variations M=
19 Sep 2008 to 17 Jan 2009 ~ Change range
tv | &l time =]
Cl | _Go |

I inelude deleted tems

Pauze | Unpaise | Delete |+ Create new ad: Text ad | Image ad | Display ad builder Mew! | Local business ad | Mobile ad | Click-to-play video ad

Customise columns
1-30of3 ads.
[~ “ariations Actions  Status i Irnpr. 6|:|mr. Rate Cost/Cony, Corwersions

TeyWord: Quality Quarto Diaries}

Beautiful range of 2009 Diaries Edit Active 1317 38% £7 34
Ideal Gifts, Free Personalisation = ' ' '

wennwy. GiltEdged. co.uk/Shop
TKeyvWhord: Quality Quarto Diariest

Free Personalisation On All Diaries Pau% th|’S“‘ad

Huge Range Awailable Onling Mol
winy. GiltEdged.co.uk/Shaop

Tevord: Quality Quarto Diarigst

Buy ¥our Personalised Diary or Gift : 21 £ 64 2000
Extensive Range Available Cnlingl ’ ’
wewny. GiltEdged. co.uk/Shop .~/

Total: Text ads on content network 0 - £0.00 £0.00
Total: Text ads on search 2403 595% £41.76 £10.44

Create an ad variation to test different messages, at no extra cost.
We will ratate them and autornatically pick the best one to be shown most often.

“iew all tabs at once




Step C:4
Prune phrases with high clicks
and no conversions
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Pruning keyphrases with poor
conversions

[welding (@], 4o £0.5 108 4,125 261% £0.40 £43.44

equip r'r'|.;3 nt] hlinimum bid: £0.03

sreat 3 17 17 €027 £0.82
inimuim bicl:
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Step C:5
Conversions always take priority
over CTR
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Based on CTR the phrase in both boxes
should be paused, but the one in green has
a conversion so it is kept

zuality Score Current E|||_1

it
ark total Oiff Content Auto Edit [ [ LE 00% £0.00

Default £0.71 [Edit 40 3,017 1. £0.51 £20.2 4. i % £10.14

£10.14

b Settings

b Settings

2 11 11%
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Any questions?

ann@anicca-solutions.com




