Settingup a Google Ad Words
pay per click (PB@ccount

Part BC
How to use Google Editor to
structure the account
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Part B:1-
Understanding the way that pay per
click campaign Is structured
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Essential background knowledge

A PPC hierarchy

I The differences and features between
campaigns, ad groups and keywords
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I Generate generic or targeted traffic
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I Improve to get top positions in search
engines

A Campaign types and networks
I Where and how your ad will be displayed




PPC Hierarchy for Perfect Plumbers Ltd

Account

Campaigns

Ad groups

List of Keywords




Keyphrases Match Type

[Exact match]
I Ads displayed when the exact words are typed In
Broad match

I Ads are displayed when the words are typed in any
combination (and with other words either side)

I Can also be found for synonyms and plurals
at KN} asS YI 0OKEeE
I Ads are displayed for the exact search term in the

guotes but with other words either (a hybrid of exact
and broad match)

Negative match

I Ads will not appeatr if this word is typed in (used in
combination with broad or phrase match) /\




Increasing keyword relevancy will result in highe
positions and a lower CPC

Google

| Based on the max bid price and relevancy
(quality score)

MSN

| Based on the max bid price and relevancy (click
through rate and relevancy)

Yahoo

I Combines max bid price and quality
(click through rate)

A




Google Quality score

Influenced by:
| Kewvor,d gnd Ad text relevance (do they
aYl G6§OKeg KV
I Landing page relevance and loading speed
I Keyword's Click through rate (CTR)

I Historical click through rate (CTR) of whole
account
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Q u al ItySCO re Of Diabetes Type 2 Studies

. Type two Diabetes Volunteer wanted
for clinical trials- PAREXEL London
eyp rases Or IS a woatwy DrugTral.co ukMypel-Diabetes

Keyword Analysis: diabetes trials

[diahetas|g

trials] Artive Great £1.011 F Settinns 2 28 8.00% £0.41 £0.81
Ad showing?  «F Yes
For details on specific criteria for this q'
e tations + gﬁ;&aﬁ"ﬁ” Active DK £1.01 b Settings 1 23 435% £0.77  E0.77
Quality Score: ¢ Great (5110 diabetes]
Details and recommendations ftype 2 Qr
] ) Active 124 £1.01 F Settings 2 23 8.70% £0.81 £1.21
diahetics]
Kevword Analysis: factors type 2 diahetes factors Q.
type 2 Artive ] £1.011 F Settinns 1 22 4485% EOTT 07T
Ad showing?  +F Yes HiahEEs
For details an specific criteria for this
test, clidithe following link. 3 i i
T S E?ah’bgteeg Q¥ active  OK £1.01 » Settings 1 21 476% £0.51 £0.651
GQuality Seare:  «F OK (71100 type 2 Q.
Details and recommendalions » | jizpetes Active  Poor £1.01 b Settings 0 18 0.00% - -
prevention
Qo
[regearch in Active 0154 £1.01 [ 3 EEﬁingS 0 18 0.00% - -
diabetes]
Qo
;‘3””;"””9 Active 0K £1.01 » Settings 0 17 0.00% - -
ne
diahetes
prevent (@
type 2 Active 124 £1.01 F Settings ] 17 0.00% - -
Keyvword Analysis: type 2 diabetes diagnosis diahetes
e 2 (@
Ad showing?  « Yes diahetes Active Foor £1.01 F Settings 0 17 0.00% - -
Faor details an specific criteria for this diagnnais]

test, click the following link.

Details and recormmendations =

= A ]
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Cuality Scare: /Ay Poor (3103
Details and recommendations »




Selecting the right network
and campaign type in Google

Networks

I Google search only

I Google Search + Search network

I Content network (always in a separate campaign)
Campaigns

I Keyword targeted

I Placement targeted (formerly site targeted)

Device platform
I Desktops & laptops
I iphoness t 5! Qa
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Campaign settings

Campaign structure
| Separate phrases into logical ad groups and campaign
hierarchyg use campaigns for targeting and budgeting
Geotargeting
I Campaigns can be targeted to different locations
I Countries, regions, counties, cities or map area
I Languages only one per campaign, keyphrases and ads
need to be in the same language
Choice of network

I Separate campaign for content network and delete whel
It uses too much of your budget or does not convert

A
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Part B:2-
Planning your campaign structure

A




Planning your campaign
where will your ad be seen

A Networ
I Goog
I Goog

KS
e only

e & search networleg AOL)

i Content network (8 party sites)
A Geotargeting
I UK only
I International
I Specific towns locations within UK

A Languages & country combinations
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Planning your campaignproduct and
service categories

A How is your business divided?

A Campaigns for each category or department
each with their own budget

A Campaigns for each product or service
A Campaigns by locations
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Structure and naming your campaigns

Product/service Targeting & Network

categories UK Search UK Content USA Search USA Content
Website build 1:1 UK Search | 1:2 UK Content| 1:3 USA Search 1:4USA Content
website build website build websitebuild website build

Pay per click 2:1 UK Search | 2:2 UK Content| 2:3 USA Searchl 2:4USA Content
Payper click Payper click Payper click Payper click
SEO 3:1 UK Search | 3:2 UK Content| 3:3 USA Search 3:4USA Content
SEO SEO SEO SEO
Email marketing 4:1 UK Search | 4:2 UK Content| 4:3 USA Search 4:4USA Content
Email marketing| Email marketing| Email marketing| Email marketing

Qnicca
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Start with 1 campaign

A Choose 1 product type and 1 target market
1:1 UK search website

A Use Google Editor to carryout our
recommended process to sap your ad
groups, keywords, ads and landing pages

A Use Google Editor to clone campaigns for
other target markets€gclone campaign 1:1
to produce 1:2, 1:3, :4)

A Repeat process for other products or services




Part B:3
Our recommended process for
correctly setting up your first
campaign

A




Our recommended process for setting
up a PPC campaign

Test conversion Jljl  Ongoing Determrne new ad
trackrng optimisation group structure
campalgn live groups & write ads

|
Give tracking codé Move keyphrases
to developer Into new ad groups
AdeSt your s Clone campaign Amend campaign
budgets for targeting detalls

A
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Example Designs4Hair

A Two main products

I Mobile hair dressing Leicester only
I Online sales of hair productsall UK

Book appointment
‘Book your next appointment
‘with D4H now

‘more>

Hair design galle
our hair design gallery for
‘some inspiration
‘more>
Go shoppil

@ MMW
and accessories

A

Join D4H Client Club
VIP Ve speciatofiers for reguar
D4H clients.
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Setting up an estimate ad group with
_ exact phrases

Hair dresser leicester Active — Pause ad group | Delete ad group

hair salan, hair stylist design
hair dressing leicestershire
wewy. designsdhair co.uk

101 - Wiewe Al

Surnrnary Keywords Flacements Ad Variations
1 Jan 2009 to 31 Jan 2009 ~ Change range In this ad group, keywords trigger ads on search and the content netwaork. v'ou have no
placements. Learn mare
¢v | Last month |

("| | Gao

[ Include deleted items

+ Add keywords: Quick add | Keyword tool Edit keywords | Search this list  Customise columns

Pause | Unpause | Delete | Edit Kepword Settings 1 -39 of 39 keywaords.

™ Keywaord Status Cuality Score Current Bid Clicke Impr. ¥ CTR Awg. CPC Cost  Awg. Pos
Mz CPC

[good hairdresser] Artive Graat £2.00
[hair care] Active Ok £2.00
[hair cut] Artive [0]54 £2.00
[hair cuts] Active Ok £2.00
[hair design] Artive [0]54 £2.00
[hair dresser] Active Ok £200
[hair dresser leicester] Active £2.00
[hair dresser salon] Active £2.00
[hair dressers] Artive £2.00
[hair dressers leicestar] Active £2.00
[hair dressing] Active £2.00
[hair praducts] Active £2.00
[hair salon] Artive £2.00
[hair salons] Active £2.00
[hair saloon] Artive £2.00

a0 O 0 000 a0
0O 0 o0 o0 o0 o0 o0 o0 o000 o000 o0
0O 0 o0 o0 o0 o0 o0 o0 o000 o000 o0

[hair style] Active £200

Qnicca
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Use keyword tool to find as man

relevant phrases as p

Keyword Tool

lze the Keyword Tool to get new keyword ideas. Select an aption below to enter a few descriptive words or phrases;
type in your website's URL; or select one of your existing, top-performing keywords, Kewword Tool Tips

Important note: YWe cannot guarantee that these keywords will improve your campaign performance. We reserve the
right to disapprove any keywards you add. You are responsible for the keywords that you select and for ensuring that
your use of the keywords does not violate any applicable laws.

How would you like to generate keyword ideas? Enter one keyword or phrase per line:

" Descriptive wards or phrases

T \Website content V' Use synonyms

© Bxisting keyward Get keyword ideas

Calculate estimates using a different maximum CPC bid: Choose columns to be displayed:

| Showyhide columns

British Pounds Sterling (GBF £) |2.00 Re-calculate

Approx  Approx
Search Avy

Volume: Search
January Volume

Estimated
Ad Estimated  Advertiser
Position  Avg. CPC  Competition

Highest
Search Volume YVolume
Trends (Nov 2007 - Occurred

Keywords Oct 2008) In

Keywords related to term(s) entered - sorted by relevance

[hair salons] 1-3 £0.66 4,400
[hair styles] 1-3 £0.21 135,000
£0.35 33,100
£0.64 1,000 1,000

018 22200 13,100 Oct

1,800 720 Oct

3600 iy
135,000 Jul
[hairdressers] 1-3 22,200 Oct
[hair stylist] 1-3
[hair cuts] 1-3
[hairdressing
salons]

[hairdresser] 1-3
[hairstylist] 1-3
[hair salon] 1-3

[hairdressing

=alnn]

1-3 £0.75

£0.48 14,800 9,500 Oct
£0.55 450 350
E0.B2 g,100 6,600

1-3 E0.B0 aa0 720

Match Type:

ossible

Hair dresser leicester
hair salon, hair stylist design
hair dressing leicestershire
wnewy, desighsdhair co,uk

Selected Keywords:

Click 'Save to Ad Group'
when you have finished
building your keywaord list.

Mo keywords added yet

+ Add your own keywords

b Save to a different Ad
Group

Qnicca
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Download Google editor

Campaign Management Reports Analytics My Account

Account Snapshat | Campaign Summary | Tools | Conversion Tracking | YWebsite Cptimiser Search my Campaigns: _

Tools
Optimise Your Ads : Analyse Your Ad Performance

Find out

Enter it her

nd then, to upl
hi i oqu

Qnicca
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Load account using editor

Open Account

fctons - PI 31/01/2009 ...

Conkempoarar...

Fresh Cargo

HRT substitute 14f01/z2009 ...

Infollk Lkd 31012009 .

&dd Draft Accounk

Qnicca
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Hierarchy
of the
account —
1 campaign
+ 2
estimate ad
groups

Mazx. CPA Bid (GEF)

—

S—

Filter results
and choose
view

Display of results
C display
changes when
you select a
different tab

Editing panel

Qnicca
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Keyword talx see all the keywords for
the whole account

@ adwords Editor - hair@anicca-solutions.com

File Edit Account Data  Tools  Help

@ Get Recent Changes~ @ Check Changes @ Post Changes (_j View Statistics™

2
=l ¥ Campaign #1

{=lestimate ad group - hair Placements Megatives Ads Ad Groups Campaigns

-.;-'.'Iesl:imate ad group - str...

Vigw: |,q|| j | Search within this account Advanced search

ElT,EI Add Kewwaord &A Make Multiple Changes~ ,‘C; Delete Selected keywords E;'sﬁ p Keyword Opportunities

| | | campaign | ad Group | keyword | Type | sta... | Max. ... | Quality Score | First Page Bid Est, (G&P3 | |

0.z0
0.03
0.03
0.03
0.03
0.0z
0.0z
0.03
0.0z
0.03
0.z0
0.10
0.10
0.03
0.03
0.03
0.07
0.10
nnz

Campaign #1 estimate ad group - hair ~ hair care Exact  Active
Campaign #1 estimate ad group - hair  hair cut Exact  Active
Carmpaign #1  estimate ad group - hair hair cuts Exact  Ackive
Campaign #1  estimate ad group - hair ~ hair design Exact  Active
Campaign #1 estimate ad group - hair ~ hair dresser Exact  Active
Carmpaign #1  estimate ad group - hair hair dresser leicester Exact  Ackive
Campaign #1 estimate ad group - hair  hair dresser salon Exact  Active
Campaign #1  estimate ad group - hair  hair dressers Exact  Active
Campaign #1  estimate ad group - hair hair dressers leicester Exact  Ackive
Campaign #1  estimate ad group - hair hair dressing Exact  Active
Campaign #1 estimate ad group - hair  hair producks Exact  Active
Campaign #1  estimate ad group - hair  hair salon Exact  Active
Carmpaign #1  estimate ad group - hair hair zalons Exact  Ackive
Campaign #1  estimate ad group - hair  hair saloon Exact  Active
Campaign #1 estimate ad group - hair ~ hair style Exact  Active
Carmpaign #1  estimate ad group - hair hair styles Exact  Ackive
Campaign #1  estimate ad group - hair  hair styling Exact  Active
Campaign #1  estimate ad group - hair  hair stbylist Exact  Active

L T B L T B L B o = = Y (R R R R |

“amnainn 21 ackimate ad aroon - hair hair chulicke Fwark Lrkive

Edit Selected Keywords:
Keyword Makch Type Mazx, CPC Bid (GBP)

| good hairdresser Exact ﬂ | default =

G ]
Destination LURL Status
| <default = |Normal j
Add comment  Replace text  Append text  Adwanced bid changes  Advanced URL changes  Kewword Opportunities (Beta)

Keywords selected: 1 of 385 100%~ Qn i CCQ
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Part B:4
Split the estimate ad group Into
smaller discrete ad groups




Keyword grouper (from tools)

File Edt Account Data Tools  Help

'{& et Recent Changes™ @ Check Changes ﬁ} Post Changes | ) View Statistics-

= e
= L& Campaign #1
[Zlestimate ad group - hair
-.ﬂestimate ad group - str...

Wiew:

Key

[

Edi
Key

e

Des

Keyword Grouper

Keyword Grouper - Step 1 of 2

Divide a list of kevwords into new ad groups based on common terms, In addition, copy one or more ads from a template into each ad group,

Cimmiembe ik, bhis ==k

Keyword Source:

Campaign T| AdGroup |estimate ad group - hair

Group by these words:

Click 'Generate common kerms' to create a lisk of common terms Found in your keswords,
Then click "Mext' to preview new ad groups containing related kewwords, Click 'Finish' ta
create the new ad groups. Your kesywords will be copied into the new ad groups and
deleted from their original locations, You may also choose to copy existing text ads into
each new ad group, Keywords that match zero or one of your terms will not be placed in
anew ad group,

Generabe cormmon kerms

[

Ignore these words:

‘Words that you list below will not be
considered when generating common
terms,

Cancel

Add comment  Replace text  Append text  Advanced bid changes  Adwanced URL changes  Keyword Opportunities (Beta)

[roCrTTEr

Kewwords selected: 1 of 385

pure digital solutions




Generate common termsthis are
suggestions for new ad groups

Keyword Grouper

Keyword Grouper - Step 1 of 2

X

Divide a list of kevwords into new ad groups based on commeon terms, In addition, copy one of more ads from a template inko each ad group.

Keyword Source:

Campaign | Campaign #1 ﬂ &d Group | estimate ad group - hair

Group by these words:

lick 'Generate commaon terms' ko create a list of common kerms Found in your keywords,
Then click 'Mext' ko preview new ad groups containing related keswwards, Click 'Finish' ko
create the new ad groups, Your kewwords will be copied into the new ad groups and
deleted From their original locations. You may also choose to copy existing text ads into
each new ad group, Keywords that match zero or one of your terms will not be placed in

AEELAEOLILD

Generate common terms I

Hairdressing
Hairdresser
Hair Dresser
Hairdressers
Hair Dressers
Hair Leicesker
Hair Salon
Saloon
Salons

Skylisk

Hair

Cuk

-

Ignore these words:

Wiords that wou list below will not be
considered when generating cormman
kerms.

Qnicca

pure digital solutions




Create your own logical ad groups

Keyword Grouper x| '

Keyword Grouper - Step 1 of 2
a ds inka r d groups rirnan ber additi & ar ram a kemplate in b ad graup.

Keyword Source:

Campaign | Campaign #1 Ad Group

Group by these words:

Qnicca
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Keyphrases added to new ad groups

Keyword Grouper |

Keyword Grouper - Step Z of 2
= into new ad groups based on common terms. In addition, copy one or more ads from a kemplate inko each ad group,

g salon, hairdress alons, hairdressing =

Mew ad group: Hairdressers
Ceywords: hairdressers, hairdr alon, hairdressers salons

group: Hair Leicester

ords: hair d ssers leicester

Copy text ads from a template?

Campaign | Campaign #1 Ad Group | estimate ad group - hair

Select copy ad texts so these are created automatically
Note not all the suggested ad groups were created and you

. anicca
may have to do this manually o g s




New ad groups created but red flag mean
that setup Is incomplete (need to set CPC

@ Advrords Editor - anicca-solutions.com

File Edit Account Data  Tools  Help

@ Get Recent Changes~ @ Check Changes @ Past Changes f J Wiew Stakistics=

Gougle
2 = Wit |P.II ﬂ Search within Ehis account Advanced search
= |fJCampaign #1
- estimate ad group - hair Keywaords Placements Megatives Ads &d Groups @
stimate ad group - str...

air Leicester ElT,EI Add Ad Group ':"]:41;, Add{Update Multiple Ad Groups V—_’-"E] Revert Selected Changes
air Salon

|Hairdressers | Campaign |_ad Group

Carmpaigns

| st |ma. | e | ||
estimate ad gro... Active 2.00 0.00 -
estimate ad gro... Active 3.01 0.00 -
Hairdressing Act... 0.00 0.00 -
Hairdressers Act... 0,00 0.00 -
Campaign #1 Hair Leicester Ack... D.00 0.00 -

“IHairdressing Carnpaign #1
Campaign #1
Campaign #1
Campaign #1

Errors: 2

@ Error: Your Ad Group contains keywords but has no maximum CPC bid. Please enter a valid maximum CPC bid
@ Error: Please enter a walid maximurn CPC or placement maximurn CPC bid For this Ad Group.

Edit Selected Ad Groups:
Ad Group Mame Skatus

|.C\cti\-'e ﬂ
Placement Mazx. CPC Bid (GEF) Mazx, CPA Bid (GEP)
| 0on |

G ]
&dd comment  Adwanced bid changes A

Ad Groups selected: 1 of 6 100%: .

anicca
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| Hair Salon

Max, CPC Bid (ER) Max, CPC Content Bid (GBP)
| 0on |




Highlight ad groups that need to be
modified and use bottom panel to add CP(

A




