Setting-up a Google Ad Words
pay per click (PPC) account

Part A -
How to open and
set-up your account

By Ann Stanley
Anicca Digital Solutions
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Part A:1
What is pay per click?
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Google - Search Results

Search using
Keyphrase

;eh designers
Search ' the weh ™ pages fram the UK

GO‘ )gl

Web Results 1 - 10 of about 608,000 for web designers. {0.27 seconds)

Sponsored Links
Compare FREE quotes from 6 leading Web Design Companies near you

Website Design Quotes
ApprovedWebSiteDesigners.co.uk

Web Designers - £135
heritageWWebDesign.com

Full "Custom” Web Design. Our Work is Awesome!

Web Design Services
www_easyspace.com/web design

Quality web design ,&Epl\: for a FRE web design consultation now!

Looking for local results for web designers?

Search |

|Tc-.'-.-n or post code

[ peeics thic oation

Website Design - WebCreation UK. Stunning Website Design From £4951
This site may harm '-"GLII computer
Website Design by WebCreation UK. A leading Website Design Company. Website Design

En:nmmeru:e Web Demgn & Web Development. Leading UK Web Design i
v webcreationuk.com/ milar pages - Natu rallorg anic
Search

website designers in london bedfordshire hertfordshire uk
This site may harm your computer
Website designers in london - Peppercomn specialise in designing professional interactive
corporate websites and online games
mw_peppercomn.co.uk/ - Similar pages -

Web Design Directory, Website Designers. UK

This site may harm your computer

Web Design Directory Website Designers UK - web site design web design intemet
marketing web development web designers web site promaotion intemet ...
roow.web-design-directory-uk.co.uk/ - Similar pages -

London Web Designers London Web Design London UK
This site may harm your computer
kd web design london web designers in london uk web design in the uk web site design uk
web demgners websne demgners web site designers london web page ..
v_kdweb. co.uk! - 5

Web Demgner UK Directory of UK Website Design Companies

Tlic oo TN

Sponsored Links

Web Designers
Complete Web Development Packages

Get A Bespoke Quote Online MNow!
i WebCreationUK.com

Website Design

Get more from your online business
let BT build your website for you
BTbroadbandoffice_com/hasting

MNeed a Web Designer?

Choose the Right Web Design Agency

Get Free Quotes from 6 Companies
Quotes. ComputerWeekly.com

Quality Web Site Design
Bespoke Website Design From £395
5000+ Satisfied Customers
mww_e-commerce123 com

Professional Web Design

Full web design and build serice

From brochure sites to ecommerce
nw_azofcreatives com

Find Web Designers

Search 1000s of web designers

profiles. Get free quotes today
AW QUL Cam

Web Site Design

Test & Improve Your Website & Sales

For Free: Google Website Optimizer
- Google comWWebsiteOptimizer

Senior Web Developers
Experience, Top Talent. Dependable
Innovative. Good Communications

Pay Per
Click
Advertising
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Searching for local companies — local
listings push organic results down

|p|umher in Mottingham Search

Search: ' the weh @ pages from the UK

Results 1 - 10 of about 266,000 for plumber in Nottingham. (0.16 seconds)

Plumbers Nottingham Sponsorad Links Sponsored Links
www_plumbersnottingham_co.uk Excellent Service, Great Rates Contact Nottingham Plumbers Mow
Approved Plumbers

Plumber Nottingham Use Qur Approved Tradesmen Database
coopersplumbingandheating.co.uk  Quality plumbing senices, heating boiler repair/sernice 01159 794774 FDH’-'* Quality &fﬂlr F'FICE_SEHICE

v.ConsumerProtectio ncy.co.uk
Recommended Plumbers Englancl

ww RatedPeople.com  Find Local Nottingham Plumbers. Rated by our Nottingham Customers!

Plumbing services here
Local business results for plumber near Nottingham Leaky tap? Call an expert for

lumbing i ttingh
. Chris Martin Plumbing Ltd - hrismartinplumbing.co.uk - 0115 985 4444 - plumbing in notngham

o thomsonlocal.com/harisonmaintenan

Calvc'l::;ﬁﬁ\_

Plumbers Nottingham - www_staywarm-nottingham.co.uk - 07738 118 365 - Local Plumbers

Professional plumbers for all vour
plumblng neecls in Nottingham

BestOf co.uk

rough

VSB Plumbing Services - www vshhometechplumbing co uk - 07800 724 977 -

plumbers in nottingham - www_plumbers-nottingham_co.uk - 07716 940 355 -

a e Nottingham Plumbing
LG4 Plumbing - g Study at your own pace and become

D Long Plumbing & Heating - v o.uk - 0115 840 3500 - a qualified plumber on £30k+

Robert Prettie Co Ltd - www e 1k Career-in-Plumbing co uk/Nottingham
Gothic Plumbing - www_heating

Darryl Oscroft Plumbing. Heating & Gas - www doscroft co uk - 0115 987 2218 -

Heating In Nottingham

Boiler Installations & Gas Central
Professional Plumbing & Heating
waw_touchnottingham com/heating

DrainDoctor 0800 3357 999
Local Plumbing & Drain Clearance
Chris Martin Plumbing Ltd in Nottingham - Plumbers in Nottingham ... 2-1hr service - no call out charges
Nottingham Chris Martin Plumbing Ltd in Nettingham LK is one ofNaningham's Plumbers - www draindoctor.co.uk
these details are brought to you by www touchnottin ham com Peeplng
v touchnottingham com/business/list/bid/27666 57k - Plumber 0500 328 6512
All Plumbing, Heating & Drainage
Plumbers in Nottingham, NG13 . Nottingham - Touch Nottingham ... Froblems Solved Fast, Free Quotes
Plumbers in Nottingham. Nottingham - Touch Nottingham Plumbers directory . Your guide www_ReactFast.co.uk/Nottingham
to Plumbers in Nottingham, NG13 Plumbers directory UK in your ... _ .
wirw.touchnettingham.com/bus typeld/1498/type/Plumbers - 119k - Plumbers in Nottingham

- - - See profles get Estlmates onllne Qn ICCQ
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JP Plumbing & Central Heating Installation - www_jp-plumbingandh
0115 929 4409 -




The Main PPC Engines

/7Earthlink’ Netscape il Netcenter.

3Y Shopping.com: (© CompuServe

& atat

Google \ N

ms.lfﬂ 4= Microsoft"adCenter = f 1 Windows Live

AHGD]I MARKETING

/ lr \ 74
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illthewed
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The Pay Per Click Process
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Part A:2
What are the objectives of your pay
per click campaign?

A




Setting objectives

Why?
— Reasons for using PPC
What?
— Products/services you are going to promote
Who?
— Target audience
Where?
— Choice of network & Geo-targeting
When?
— Duration & Timing
How much?
— Budgets & Cost per click
What is my sales funnel?
— Amount of traffic, cost per clicks, positions achieved
— Click through rate (CTR), “quality score”
— Conversions rates & cost per acquisition

A
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What are you trying to achieve?

* Be found in the search engines
— launch new site
— gain visibility for site with no organic results eg flash
— increase visibility (eg for more keyphrases)

* Actions
— drive traffic
— generate phone calls
— customer registrations
— |lead generation
— online sales

— offline sales /\




Some reasons to use PPC

As a sales promotion/direct marketing tool,
eg to get rid of surplus stock

To launch new products or with time-sensitive
campaigns, such as Valentines day

Short term campaigns to boost branding

To ensure visibility when running offline campaigns,
such as TV or press

Country or region specific campaigns

To get visibility if the site does not have any natural
listings in the organic search results M

A




Understanding PPC conversion rates

Marketing technique eg PPC

Example PPC
Number of times the keyphrase is 2000 searches
entered by searchers (impressions)
. _ 100 (5%) click
Number of click throughs to your site throughs at
& cost per click @11p (= £11)
Numbers of enquiries or sales 1 sale (1%)
(cost per acquisition) at £99

A
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Calculating your Cost per Acquisition (CPA)

Ad costs £500 PPC £50

10 calls
100 clicks @ 50p




Example PPC marketing budgets

Sales 50 600
Order value £200 £200
Revenue £10,000 £120,000

Cost per acquisition (CPA)
Marketing budget £15,000

% of revenue

N\
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Part A:3
Open your Google Ad Words
PPC account

A




Overview of opening Ad words
account




Go to www.google.co.uk/intl/en/ads/

For Site Owners: Google AdSense

nt more information about

Contact Sales: F
reach your onling ar
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Try keyword tool
Google

Attract more customers
o ma ot b . ’ _ Try AdWords now »
y i an 1R nti ] he magic i i -

ith your

Learn about AdWords

You create your ads

Qnicca
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Add keyword ideas or select website

to English, United Kingdom Edit

How would you like to generate keyword ideag: or phrase per line: Selected Keywords:

s ar pk
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Understand the cost per click and
traffic volumes

Approx
Estimated Approx Avy Highest
Ad Estimated  Advertiser Search Search Search Yolume Yolume
Position  Awvg. CPFC  Competition Yolume Yolume  Trends (Nov 2007 -  Occurred
In

74,000

49,500

8,100

16

12,100

5590 1,000

5400
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Open your account
Google

th your

gle Account

Learn about AdWords

Qnicca
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Sign up for your account
edition)

(standard

it's Al About Results™

Help | Contact Us

Google

AdWords

Choose the solution that is right for you

" Starter Edition
Advertise a single product or service with simplified options. Recommended for
those who are new to Internet advertising. Mowve up to the Standard Edition at
any time.

| have a webpage.
© | don't have a webpage. Help me to create one.

! Standard Edition
Use our full range of AdWWords features and functionality: advanced bidding
options, multiple campaigns, conversion tracking and mare. Recommended for
experienced Internet advertisers and medium or large-sized businesses. *

* & wehsite iz required to sign up. You don't have one? Choose Starter Edition.

Mot sure? Compare options in greater detail.

Continue >

Want a hand creating your account?
Have one of our team help you get
started.

Common Questions
= How and when do | enter my
billing information?
= How much will this cost?

Search Help Topics

| Search

e.g. hilling options, ad paoszition

Qnicca
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If you use a gmail account you won’t
need to validate your email address

Crrate Google Account Commaon Questions

1 crirating your AdWords account, choose the usemame and passwond that you'd ke to use with AdvWionds

Which best describes yous
& | have an email address and passwonrd | alieady use wilh Google gemces ke Ad=ense, Googhe Mail, Orkut o
(anghe

do sl use thede olhér seraces

Waould Wou like 1o have & ﬁillljh!' accaunt Tor all UI:IN_I'E‘ sRnices

VO C30 UES YOur BxEting Google sccont amail address and pagsword bor AdWonds g we 4] ol Can ChODse FEw
ones just for AdWonds

© Dwould Bop 8o use my sxsting Googhe account for AdWords

& | would Bee 10 choose & e ::ll'_‘i= nearred and pasevwond just for AdWords

] !||||':| lapica

§ h
Create a new Google Accaunt Tor use with AdWords. EERSE J

Make gure your emal sddress e corect. You must recess emdal Ihane in order 1o vandy this acooum

Email |
.0 mynamaEexample com, This wall be used 1o sigrein 10 your account
Paseword [

Minimum of B characters in langth, [7]
Re-gnder passwont |

Type the characters you see in the picture below

Atkoers

Letters afe nol Case-sensdnm

By submiting this form, you agres to the Tems of Serace & Pty Policy

Create Account » QniCCCI
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Select currency

Create Google Account | p p | Verify email address

Common Questions

5 the currency that you'll use to

s hefore you decide.

Your currency setting can't be changed after you leave this page. Please choose carefully and then click
‘Continue’,

What currency will you use to pay for this account? Search Help Topics

2. hilling op

Continue >

ds Home - Advertising i Privacy Policy

Qnicca
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Now sign-in

CO ( )gle It's All About Results™ Help | Corntact Us

AdWords

Verify Email Address - Common Questions

¢« How do | contact an AdWords
representative?
How do | change my Google Account
ernail or password?
How do | sign in to Adywords?

| can't sign in to my account. What is
werangy

Your first step is complete: Your AdWords account has been created.

Next step: Create your first ad campaign.

Lagin Email:onlinemarketingschool@gmail com

You can now sign in to your AdYwords account using the Google Account address and passward that you just specified.
YWhen wou sign in, you'll be asked to create your first ad campaign and enter your billing information to activate your
account and start running your ads. WWe'll also send an activation ernail with more details to the address listed above.

Your ad won't run until you submit your billing information.

Sign in to your AdWords account

ead our havigation guide to preview what your account will look like.
Start learning how to make the most of your AdVWords account by reading our optimisation tips.

E20058 Google - AdWoards Home - Advertising Palicies - Privacy Palicy - Contact Us

Qnicca
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Create your first campaign

Goo

AdWords

Campaign Management Reports Analytics My Account

Create First Campaign | Carpaign Summary | Tools | Conversion Tracking | Website Optimiser

Welcome to AdWords!

What's the next step? Learn more ahout AdWords

Start an online campaign . X ink to the Hel

h te

hoosing the placerments where

Qnicca
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oose your language and country

onlinemarketingschoo

Google
A 0

Campaign Management Reports Analytics My Account
Create First Carpaign | Campaign Surmrmary | Tools | Sonversion Tracking | Website Optimiser

Create Your First Campaign

Target customers > Create ad =

Welcome to AdWords

Target customers by language

t lan

Hold d
il

Target customers by location

Continue >

Search my Campaigns: _

Common Questions

Search Help Topics

Juil

Qnicca
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Write your ad and
select your landing page

Reports Analytics My Account

Common Questions

d | Mobile ad | CI

Continue > |

Qnicca
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Choose keyphrases

Create Your First Campaign

Common Questions

Choose keywords

Who will see your ad

Sample keywords hased on a scan of your site
If th tib ur product i ick ‘Add"

Important note:

Qnicca
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et budget and cost per click (CPC) for
vour first ad group

Create Your First Campaign
= Setpricing > R

What is the most you would like to spend, on average, per day? . Common Questions

Entar your daily b

H | i

Search Help Topics

| for

Maximum CPC bid: !

CPC Content bid:

<, traffic, anc

ount enti

10 and ther

Qnicca
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Check out your traffic estimates

“iew Traffic Estimator - Enter a CPC and see the estimated rank, traffic, and costs for your k
Maxzimum CPC: Daily budget: |30

Things to note: If you are unfamiliar with some of this terminology, take a look at our Traffic Estimator

W

vet have a performance history, keyword estimates are based on

Estimated Ad Estimated Estimated
Positions Clicks/Day Cost/Day

1-3 89-15 £20-£30

'
[
]

N package

' '
L R e T v TR r L v
=

—

Search Hetwork £1.09 . £1.64
Total

Qnicca
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Review your selections —
set your billing up later

Review your selections Common Questions

Campaign name:
Languageis) that your customers spea
Location(s) of your customers: = Unit

Ad Group name: A

Ads:

Keywords:
Maxzimum CPC bid: GEBEFP

Would you like extra help?
you annau z v z one or both of t

Continue to Billing. »

Qnicca
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Log in to your account —
View your campaign summary —
click on campaign #1

C onlinemarketingschool@gmail.com | Mew Features | Help | Contact Us | Sign Out
,00gle T

Custorner |D; 652-647-6876

AdWords
Campaign Management Reports Analytics My Account

Account S hot | Campaign Summary | Tools | Conversion Tracking Search my Campaigns: Search

/by Please submit your payment information
To activate your account and start running your ads, enter your hilling information.

Campaign Summary
Today (31 Jan 2009)

& | Today =1

o | - Go

* Online Campaigns  + New online campaign * Statistics: Split: all search/content netwark j

Pauze | Resume | Delete | Edit Settings | Customise columns show: all | all active | all but deleted

[ Carmpaign Marne Current Status Current Budget I, CTR Avy. CPC Cost

r |+ campsign#t | Active £30.00 / day 0 - - £0.00

Search On

Content On

- £30.00 / day [ 1 active campaigns )

Learn how account settings affect ad pedformance

Reporting is not real-time. Clicks and impressions received inthe last 3 hours may not be included here.
Time zaone for all statistics in this account: (GMT-08:00) Pacific Time. Learn more.

Qnicca
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Click into the first campaign to view
vour first ad group -
click on your Ad group #1

onlinemarketingschool@gmail.com | Mew Features | Help | Contact Us | Sign Out

GO ( )gle Custamer ID: B52-647 5576

AdWords

Campaignh Management Reports Analytics My Account

ot | Campaign Summary | Tools | Conversion Tracking | YWebsite O arch my Campaigns:

Campaign Summary > Campaign #1

Campaign: Campaign #1 - Active | Pause campaign | Delete campaign
Budget: £30.00 / day | Edit campaign settings

Targeting: 1 language Edit | 1 location Edit

Mo campaign negative keywords - Add | Mo site or category exclusions : Add

1-10of1Ad Groups.

= | Today

+HNew ad group +  “iew all ad groups " |

Edit Bids Rename Pauze Resume Delete | Statistics:

Custormise colurmns | Split: all searchicontent network | | Show all &d Groups

Current Bids - Max CPC
[ Ad Group Hame Status Clicks Avg. CPC Cost
Default Content

M|~ adGrowpwt | Active £2.01 -

Search On

Content On

Total -

Qnicca
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Click into your ad group to see your
keyphrases (note you are on the keyword tab)

Campaign Management Reports Analytics My Account

Account Snapshot | Campaign S y | Tools | Conversion Tracking | WWebsite Optimiser Search my Campaigns: _
gh #1 = Ad Group #1

Ad Group: Ad Group #
Active — Ps

I inc
+ Add k

1-70f7

n compani

n internet

[Edit]
h Total e 01 [Edit]
Total

Qnicca
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Click on customise columns and
display quality score

Ad Group: Ad Group #1

ad group | Delete ad

Keyvwords

gerads reh and the

ed items

d| rd ool

1-7off

estimate o

estimate

Hi
Hi
Hi
Hi
Hi
Hi
Hi
Hi

st page bid estimate

Default £

Qnicca
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Reveal quality score and
number out of 10

Surnr Kevwords
6 Feh 2009 igger ad reh and

Keyword Analysis: web design

No

The keyword phrase does not
currently trigger any of your ads.
Th are al possible

irst page bid estimat

st page bid estimat

first page bid estimat,
=t page bid estimat

st page bid estimat

sntent Auto Edif]

Default 01 [Edif]

Qnicca
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Look at your ad (ad variation tab)

Campaign Management Reports Analytics My Account
Account Snapshot | Campaign Summary | Tools | Conversion Tracking | Website Optimiser

1 #] = Ad Group #1

Ad Group: Ad Group #1

; 11 te ‘ Active — Pa ad group | Delete ad group

Summary

[~ Variations Actions Status % Served

fine-tune y

Placements

Impr.

Ad Variations

Qnicca
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What you have done so far!

This process is only suitable for companies
offering one product to one target location —
we recommend a much more comprehensive
process that works for campaigns of any size

SEE PART B

A




