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How to get the most from your 

website

By Ann Stanley

MD of Anicca Solutions Ltd
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Anicca Digital Solutions

Å Anicca Digital Solutions was formed as a web development company in 

2004 and became a full digital agency in 2006 

ÅWe are an East Midlands accredited supplier and carryout work on 

behalf of Business Link

Å In addition to working directly with clients; we have collaborative 

partnerships with other agencies and technology companies and 

carryout work for them on a sub-contract basis 

ÅWe have a number of sub-brands including Online Marketing School 

and Reflex Website Content Management System. 

Å The directors includes;

Å Ann Stanley (MD) is responsible for providing online marketing consultancy and 

training to clients. Ann is a chartered marketer and a Google AdWords Professional

Å Alex Fowler (Technical Director) is responsible for building clients websites and 

developing and maintaining our own stable of websites

http://www.cimhk.org.hk/cpd/logo.jpg
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Agenda

Driving traffic to your website

ÅTypes of listings

ÅLocal or business listings

ÅPay per click

ÅSearch Engine Optimisation (SEO) process

Is your website performing?

Å How important is your website to your business

Å 3 conflicting approaches to developing a website

Making your website more effective?

Å Design 

Å Functionality

Å Content
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The importance of the internet 
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How important is your website to your business
Score Customer  types Purpose of website Offline 

equivalent

0-3 Majority of regulars, repeat & 

recommendations (R-Factor) 

Passing trade

Business card:

ÅContact details & Map

4-5 Large R-factor

Some new customers (eg from 

advertising)

<50% enquiries or bookings have 

seen or used the website

Brochure site:

ÅCredibility

ÅCheck out offer

ÅContact details & Map

6-7 Small R-Factor, so rely on new 

business

Need to advertise regularly

>50% enquiries & bookings have 

seen or come from the website

Shop-window:

ÅLead generation & enquiries

ÅMost customers use & 

enquire through the site

ÅCredibility & information

8-10 Mainly new customers

Current customers also use 

website to book

>80% of enquiries and bookings 

come from website

Transactional:

ÅLead generation & online 

marketing

ÅEnquiries, registrations & 

booking engine

ÅEmail marketing

ÅIntegration with back-office
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Understanding the customer buying process

Customer
needs service 

or product

Searches    

Google

Indirect 
Competitor 
websites

Your website 
found in 
Google

Design for 1st

impression

Content & 
usability

Functionality 
for enquiring 

or buying

Direct 
Competitor 
websites

Getting  

traffic to your 

website

Quality & 

performance 

of your 

website

Quality of service 

or product

Delivery of 
Product or 

Service

Your 

online 

marketing 

strategy
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Getting your website found -

an introduction to 

online marketing
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Natural/Organic 

Search

Pay Per Click 

Advertising

Search using 

Keyphrase

Google - Search Results
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Do you want a local company?
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Local or business listings
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Directory ïfree or paid listing + sponsored links
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Overview of online marketing

Online 
marketing

Paid

3rd party sites, 
affiliates & 

shopping engines 

Pay per click

(sponsored links in 
search engines)

Paid inclusion

(Yahoo)

Free           
Search engines -
natural or organic 

results 

Credibility of the 
website

(inbound links, age)

Content optimised 
for keyphrases

Content indexed

Directory listings 

(free or paid)
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Google Maps & Business Directory 


