How to get the most from your
website

By Ann Stanley

MD of Anicca Solutions Ltd
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Anicca Digital Solutions

A Anicca Digital Solutions was formed as a web development company in
2004 and became a full digital agency in 2006

A We are an East Midlands accredited supplier and carryout work on
behalf of Business Link

A In addition to working directly with clients; we have collaborative
partnerships with other agencies and technology companies and
carryout work for them on a sub-contract basis

A We have a number of sub-brands including Online Marketing School
and Reflex Website Content Management System.

A The directors includes:

A Ann Stanley (MD) is responsible for providing online marketing consultancy and
training to clients. Ann is a chartered marketer and a Google AdWords Professional

A Alex Fowler (Technical Director) is responsible for building clients websites and
developing and maintaining our own stable of websites
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Agenda

Driving traffic to your website

A Types of listings

A Local or business listings

A Pay per click

A Search Engine Optimisation (SEO) process

Is your website performing?

A How important is your website to your business
A 3 conflicting approaches to developing a website
Making your website more effective?

A Design

A Functionality

A Content
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The importance of the internet

“% Household Time Spent

The latest report from Google
shows that people in the UK
now spend more time on the
Internet than watching TV...

READ MORE

Internet TV Papers Radio

VAN
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How important is your website to your business

Score | Customer types Purpose of website Offline
equwalent

4-5

6-7

8-10

MLA |

Majority of regulars, repeat &
recommendations (R-Factor)
Passing trade

Large R-factor

Some new customers (eg from
advertising)

<50% enquiries or bookings have
seen or used the website

Small R-Factor, so rely on new
business

Need to advertise regularly
>50% enquiries & bookings have
seen or come from the website

Mainly new customers

Current customers also use
website to book

>80% of enquiries and bookings
come from website
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Business card:
AContact details & Map

Brochure site:
ACredibility

ACheck out offer
AContact details & Map

Shop-window:

A ead generation & enquiries
AVost customers use &
enquire through the site
ACredibility & information

Transactional:

A ead generation & online
marketing

AEnquiries, registrations &
booking engine

AEmail marketing
Antegration with back-office




Understanding the customer buying process

Your
online
marketing
strategy

—

Getting
traffic to your
website

Customer
needs service
or product

Searches
Google

>

Indirect
Competitor
websites

Your website
found in
Google

Direct
Competitor
websites

Quality &
performance
of your
website

&

Design for 1st
impression

Content &
usability

Functionality

/ Quality of service
or product

Delivery of
) Yy

for enquiring
or buying /
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MLA

Getting your website found -
an introduction to
online marketing
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Google - Search Results

Sign in

Webh |mages Maps News Shopping Mail more v
GO ngle [master locksmith Search [ Sovanced Search Search usi ng
Freferences
Search: ' the web © pages from the UK Keyph rase
Weh Fesults 1- 10 of ab

out 48,700 for master locksmith. ;2.21 SECO

Leicester Locksmiths
winewe L eicester-Locksmith co uk

Call Direct, 0116 312 0013. Fast, Reliable, No Call Out Charge

Sponsored Link

Sponsored Links

Locksmiths 0500 980 7212

Master Locksmiths Association

hembership information, directory of licensed and registered locksmiths, guidelines, contact
details and links.

weare. locksmiths.co.uk/ - 37k - Cached - Similar pages

Training MLA,

Members Login Auto Locksmiths Registration
Course Qutline Sold Secure

Horme Security Sectors

Maore results from locksmiths. couk »

Master Locksmith - Meteor Centre Derby Derbyshire

Master Locksmith. PUBLICAMS. Gary & Lorraine Clipson. ADDRESS ... Situated on a retail

park in Derby, Master Locksmith is a high quality food house which ...

wewnn. pub-explarer. camdderby shire/pub/masterlocksmithderby. htrm - 24k - Nat u ral
Se

Cached - Sirnilar pages

Master Locksmiths - United Kingdom
UK locksmiths resource provides information for consumers and the locksmith industry.
master-locksmith.co.uk/ - 1k - Cached - Similar pages

THE MASTER LOCKSMITH --- 24 HOUR EMERGEMNCY SERVICE - Call 07884

[Organic
arch

All our work is guaranteed and carried out by a fully trained professional locksmith. Try us first
for price we promise to beat any genuine guote. ...
wnw themasterlocksmith.com/ - 47k - Cached - Similar pages

Meners Locksmiths - ASSA Abloy, Salto Electronic Access Control ...
Mener's Master Locksmiths & Security was established in 1951 and is fortunate to have an
envied clientele which includes many Local authorities, ...

whavwy neners. co uks - 9k - Cached - Similar pages

24/7 local locksmiths in Greater
London. Excellent service & prices.
metrolocks. co uk

locksmith - TRY SECURITY
24Hr Master Locksmith 01784 473225
07970727788 covering your area

weanne trysecurity. co.uk

England

Cyno-Secure Locksmiths
Fixed Price, Ma Call Out Charge

Free Survey, 24hr Mobile Locksmiths
Dyno. Home-Maintenance.info/Locks
England

Locksmith association
MMAL approved locksmiths for all
your ermergenices. CREB checked.
weitee iRl co.uk

CLA Locksmiths & Training
Cerified Locksmiths Association
Recommended Locksmiths and Training
waneey. Clainternational co.uk

Wellington Locksmiths U
01952427169 Fast Friendly Reliable
Mo call out fee, fixed price quotes
weaney. locksmiths-wellington. co.uk

Pay Per Click
Advertising

f“"’s
g
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Do you want a local company?

2457 Emergency Locksmith Spaonsored Links

wewwe. ablelocks. couk  To Your Door Within 30-80 Minutes Mo Call Out Chargel 0500 0510718

locksmiths

wwe lockaid.co.uk Zdhrs Locksmiths & Door Repairs Call 0300 1973322 For Locksmith Mow

Find Your Local Locksmith

repaired, Fast, reliable local locksmiths

Looking for local results for locksmiths?

Search |

|Tuwn or post code

V¥ Remember this location

Master Locksmiths Association

tembership information, directory of licensed and registered locksmiths, guidelines, contact
details and links.

werw. locksmiths. co.uks - 37k - Cached - Similar pages

Trainirg LA

Members Login~ Auto Locksmiths Registration
Course Outline Sold Secure

Home Security Sectors

More results from locksmiths.co.uk »

Locksmith UK - Directory of UK Locksmiths

Directory of UK Locksmiths. Detailed profiles, customer reviews | location maps and photos of
over 133 Locksmiths located within the Lk,

wearwy freeinde . co.ukdcategories/property/construction/locksmithss - 37k -

Cached - Similar pages

Timpson 24 Hour Locksmiths

Timpson 24 hour locksmiths provide a national call out service for domestic or commercial
lock repairs/replacements and mator vehicle lockouts.

wirwy timpsonlocksmiths.co uk/ - 7k - Cached - Similar pages

The Institute of Certified Locksmiths. non-destructive locksmiths

Web |mages Maps DMNews Shopping Mail more * Sign in
Go ugle flacksmiths _Search | pumaese

Search: & theweb © pages from the UK
Web Results 1- 10 of about 6,220,000 for locksmiths [definition]. (0.13 seconds)

Sponsored Links

AAA Locksmith Services Uk
Call The Lock Experts 0500 2242273
Accredited Locksmiths at a Discount
w1 LOCKSMITH. co.uk

Leicester Locksmiths

Call Direct, 0116 312 0013,

Fast, Reliable, Mo Call Out Charge
wewewr Leicester-Locksmith.co.uk

24h locksmith service

Mo call out fee, 2nd lock 1/2 price
07845456052 24h

wewy. specialistlocks. co.uk
Leicester

Locksmith 0500 022 4099
1 Satisfied Customers in 20 Years
Target 30 Minute Response Time
wewrw. ReactF ast. co.uk/Locksmiths

Careers In Locksmithing
Picking, Fitting, Or Custom Courses
Call Us & Start ¥our Own Business!
wewew, LocksmithCourses. co uk

Eirst Choice Locks

24 Hour Local locksmiths

Upve Specialists Locks Upgraded
wewnwy firstchoicelocks. co.uk

24 hour Locksmith

To your doar 30mins. 0500 44 83 418
We guarantee to beat any quote.
wonnir. lockstocklocksmith. com
England
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Local or business listings

Web |mages Maps News Shopping Mail more »

GO L_)Sle |IDcksmith leicaster Sesarch | W

Search: @ thewebh O pages from the UK

Sign in

Weh

Results 1 - 10 of about 97,000 for locksmith leicester. (0.29 seconds)

eythorpe 0800 44 88 958 Sponsored Links

keythorpelocks. co.uk Locksmith in Leicester and Leicestershire. Call 01165 340 1178

eicester Locksmith

eactFast. co.uk/LocksEastMidlands  Target 30 Minute Response Time Local Locksmiths 0500 022 4099
4hr Locks, 0800 051 0718

w.ahlelocks.co.uk | ocal 1hr Serice In Leicestershire All Twes Stocked. Mo Callout!

_ocal business results for locksmith near Leicester

Sponsored Links

AAA Locksmith Services UK
Call The Lock Experts 0300 2242273
Accredited Locksmiths at a Discount
woiewr, TLOCKSMITH. co.uk

Locksmiths In Leicester

Cos\] dats BEUTS TS atias

Mountsorrel ‘ Goeeat| A Rossells Locksmiths Ltd - www. rossellslocksmiths com - 0116 262 8399 - more
5 yston Quesnl B. Leicester Locksmiths - www leicester-locksmith co ok - 0116 312 0013 - maore
C. Access & Security 24HR L ocksmiths - v leicesterlocksmith.com -
0116 271 5003 - more
D. Local Locksmith - www. locksafesecurity. co.uk - 07944 180 066 - more
E. Able Leicestershire Locksmiths - leicestershire. able-locksmith. co.uk -
0300 045 2634 - more
F. Tirmpson 24 hour Locksmiths - Fosse Park Locksmith -
wwewy timpsonlocksmiths co ok - 0800 018 7187 - more
. keythorpelocks - waeer keythorpelocks coouk - 0116 340 1178 - more
H
|

. JG Locksmiths - v jglocksmiths. couk - 07346 952 825 - 1 review
. Emsecure - www. emsecure.co.uk - 07891 340168 - more

J. HomeServe - www hormeserve. corn - 0800 073 3311 - more

@ More results near Leicester »

l.ocksmiths in Leicester - L ock Replacement in Leicester

eic
eic

Locksmith Leicester - Ultimate L ocks - 24 Hour Emergency Call Out

ester locksmiths open, repair and fit any type of lock including UPYC ... If you live in
ester and need a locksmith because you are locked out, ...
leicesterlocksmith.com/ - 5k - Cached - Similar pages

ocksmith Leicester - Ultimate Locks. Locksmith in Leicester. 24 Hour Emergency
ocksmith with Mo Callout Charges. Lockeyescape, Safe opening serices.

leicester-locksmith.co.uk/ - 11k - Cached - Similar pages

24 Hour Emergency Locksmiths,
Locksmith Call Out In Leicester
wnrwe. Lockaid. co.uk/Leicester

Locksmiths 0116 202 9252
tLA 2fd locksmiths 24 yrs exp
Cars/home/foffice/call now!

. BT SECUNE. CO UK

Leicester Locksmiths

Call Direct, 0116 312 0013,

Fast, Reliable, Mo Call Qut Charge
wew, Leicester Locksmith. co.uk

24h locksmith service

Mo call out fee, 2nd lock 172 price
07349456952, 24h

wenrn. specialistiocks. co.uk
Leicester

Locksmith: Free Quotes

Get and cormpare free quates from
Locksmiths in your area. Free
wews, 123getagquote. co.uk/locksmith

Locksmith 0800 0433072
Mo Call Out Fee same day service
Local Independent Locksmith
aandmlocksmiths. co.uk

(30)
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Directory 1 free or paid listing + sponsored links

‘.--“.. Locksmiths in the UK
Hi there. Login or Reqgister
Freelndex couw

etk e UK Directory Business Advice Centre esz | My Freelndex m

GRS L ocksmiths LI e g, London, Bristal...

l Directory Home = Property and Tradesmen = Tradesmen »> Locksmiths Advertise your business for free. J

l Business Services I UK Locksmiths

l Computers & Internet welcome to the people’s directory of locksmiths in the UK. The businesses with more positive

reviews feature highly in their primary category, If you like, you can find the locksmiths near you
by simply entering a location above and hitting search.

I Entertainment & Lifestyle

Registering is easy and free (including upgrades). Choose from features like lob Advertising,

l;ﬂ_ﬂnanmal & Leqal PhotoBook and Reviews to describe your products and services.

l Industry The content team checks every UK locksmith listing to ensure quality is high across the site. We
welcome suggestions about Freelnder.co.uk after all, this directory should work for everyone,
Property & Tradesmen And if you all keep referring other locksmiths we still don’t need to buy or sell business details,
Auctions
Building and Construction Related Trade Bodies and Associations
Building Materials
Estate Agents @ Master Locksmiths Association (MLA

Letting Agents

Online Property Listings
Civerseas Property
Property Consultants
Property Maintenance

Sart Order ;| £ Most Reviews | =

=8 Summary Yiew | ¥

134 results found. [EA view Type :

Ads by Google

Remaovals and Relocation Leicester Locksmiths

Security Call Direct, 0116 312 0013, Fast, Reliable, Mo Call Out Charge

Tradesmen www Leicester-Locksmith.co.uk

Bathroom Fitters

Bespoke Furniture Find a Locksmith. Free

EL?EEIZT::;S Get and compare up to 5 quotes from Locksmiths in your area, Free

Buildare www, 1230etaguote .co.uk/locksmith

Cabinet Makers

Carpenters m m n

Carpet Fitters Liberty Secure Locksmiths - Bristol (ineery secom] 4 Reviens
g?s?hriﬁtw:da . Liberty Secure Locksmiths provide a 24hr call out service covering all of | ECKSAITHS | 0 Phetos
Electricigns B Bristol and South Gloucestershire that... [o80a8 i |

Fencing Contractors

Flatpack Furniture Assemb... A' | acltout lnckemithe - Thirnerna Ratharkam = s— - . -
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Overview of online marketing

Online
marketing
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Free
Search engines -
natural or organic

results

3'd party sites,
affiliates &
shopping engines

Paid inclusion
(Yahoo)

Pay per click

(sponsored links in
search engines)

Credibility of the
website

(inbound links, age)

Content indexed

-~

/ \

Content optimised
for keyphrases
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Google Maps & Business Directory

ann@anicca-solutions.com | Google Account | Help | Sign out | | English {United Kingdam)

GO (nge Local Business Centre

v Pin sent successfully to phone.
Please enter the pin against your listing in the dashboard to verify your listing.

+ Add new listing
+ Upload a data file (if you have more than 10 listings) :

Wiewing listings 1-1of 1

Business Status Statistics (last 30 days) Actions [:I

Hands-On-Line-Training Awaiting PIN entry - Edit

13 University Road Mot currently showing. Delete {

Leicester ‘

Leicestershire « Enter PIN: [ss511

LE1 7RA 1
p

« Validate by phone
= Validate by SMS
= Validate by mail

Wiewing listings 1-1 of 1

Statistics are not real time and are provided st 8 24 hour delay.
Google doss not guarantes the sccuracy of the statistics.

To increase your marketing reach, you might consider:
= AdWaords - Target customers locally or anywhere in the world. Pay only for ads that bring prospects to you.

» Google Base - Add your entire catalog to our free product search site.

PSTER
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How to get found in the natural or PPC results

_ Natural or organic listings Pay per click (PPC)

Process

Cost

Level of control over
process

Advantages

Disadvantages

PSTER

MLA

Search engines spiders your site and
indexes it for different keyphrases
found in your content

Free 1 once your site is optimised

None i you can only follow best
practice by optimising your site and
getting inbound links

Trusted by users & no ongoing costs
Once you have an optimised site it is
likely to maintain its positions T as
long as it contains relevant content

New sites generally have poor listings
and need PPC to get traffic

Some sites cannot be spidered

Each search engine has a different
algorithm, which changes with time

ann@anicca-solutions.com | www.anicca-solutions.com | www.anicca-web.com

You bid on specific keyphrases; when
user searches on these phrases your
ads are displayed

Pay for each click, but you can limit your
daily and monthly budgets

Total control over when and where your
ads are displayed, budgets, amount paid
per click, ad copy etc

Control i timing and cost

Speed i getimmediate traffic

Applicable to all sites - get sites to the
top that cannot be spidered or have poor
natural listing

Can be an expensive ongoing
advertising cost (eg 10p-£1 cost per click
for property phrases)

A
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Pay per click
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The Main PPC Engines

r Y

/7EarthLink’ Netscape IMl Netcenter.
[2} Shopping.com @ CompuServe

Eatt  AOL @&
Googl
0o0gie V\Google / @

AdWords

N B
- N
n'sn\' <— Microsoft'adCenter = & ¥ Windows Live
L J
- B
YAHOO! (e

e e e

allthewed ——
/ \
anicca
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The Pay Per Click Process

Managing the Budgets
Campaign Bids
Quality

Planning the

Campaign Optimising The

Campaign

)

anicca
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Essential background knowledge

PPC hierarchy

A the differences between campaigns, ad groups and
keywords and what you can change at each level

Keyword Amatch typeso
A how they can generate generic or targeted traffic

Click through rate (CTR) and

A how to improve them to get top positions in each
search engine

{53) A
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PPC Hierarchy for Perfect Locksmiths Ltd

Perfect

Account Locksmiths

National Nottingham
Cam P ai gns targeted targeted
(£20/day) (£10/day)
| |
Locksmith in Locksmith Emergency Master
Ad groups Nottingham In East Locksmith Locksmith
Midlands
Locksmith in Locksmith in [Emergency
Nottingham east midlands Locksmith] [Master
: s e E Locksmith
List of Keywords [ it cast midlands Locksmin] e
Nottingham East midlands [24 hour Locksmith] Locksmiths]
LOCksmith Locksmith [24 hour Locksmiths]
x‘} anicca
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Keyphrases Match Type

[Exact match]
A ads are displayed when the exact words are typed in

Broad match

A the ads are displayed when the words are typed in any
combination (and with other words either side)

NPhrase matcho

Athe ads are displayed for the exact search term in the
guotes but with other words either (a hybrid of exact and

broad match)
- negative match

A the ad will not appear if this word is typed in (used in
combination with broad or phrase match)

{33) A
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Increasing keyword relevancy will result in
higher positions & a lower cost per click (CPC)

A Google 7 based on the max bid price & relevancy (quality

score)

AMSN i based on the max bid price & relevancy (click
through rate)

A Yahoo i combines max bid price & quality (click through

rate)

Quality Score = keyword's Click through rate (CTR), ad text relevance,
keyword relevance, landing page relevance

{(30) A
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Keyword view I showing quality
score and click through rates

[] Keyword Status  Quality Score (2 Current Bid ~ Show Settings Clicks Impr. CTR Awg. Cost  Awg. Conv. Cost/Conv
7 Max CPC L CPC Pos Rate

Search total Enabled ”Eﬁfj“; [Edit] 82 6,830 120% £137 £11209 59 0.00% £0.00

All sources total 82 6830 120% £137 £11209 59 000%  £000

[0 villas in bulgaria  [Qp| Active Ei;f;:mbid_mm £1.71 b Settings 23 1173 1.96% £132 £3037 41 0.00% £0.00

O [fj'g:ﬁt;‘e QY active  Sreal £1.71 b Settings 18 1155 156% £138 £2480 59 000%  £0.00

[ bugariaforsale (@) Active o £1.71 b Settings 10 1029 097% £134 £1342 46 0.00% £0.00

[ bulgarian builders @y Active oo £171 b Settings 7 603 116% £139 £972 46 000% £0.00

[] property bulgaria [@p Actve OF% £1.71 b Settings 5 686 0.72% £147 £734 77 0.00% £0.00
Winimum bid: £0.05

[] bulgaria properties [@» Active ﬁim}mbm_m 0 £1.71 b Settings 4 502 079% £139 £554 64 0.00% £0.00

O Er”ulf)‘;rr'ﬁ;s QY active [P0 £174 b Settings 4 207 193% £135 £541 73 000%  £0.00

O E:Iegs;;gem n QY acive o e £1.71 b Settings 3 119 252% £146 £437 45 000%  £0.00

[] bulgarian property [Qp| Active OK . £1.71 b Settings 2 99 202% £146 £291 105 0.00% £0.00
Minimum bid: £0.08

O EL?E:;‘:FE”‘E' QY active  Orel £1.71 b Settings 1 189 052% £143 £143 40 000%  £0.00

[ ELDI;’:;‘;”” QY | Active ﬁi':‘imumbimuﬁ £171 b Settings 1 121 082% £130 £130 78 000% £0.00

[ eal estats in Q) Active O £171 b Settings 1 B4 119% £145 £145 103 000%  £0.00

Value Property Bulgaria |

MNew payment terms - 2.a% depesit I
3 easy stages, makes it simele.

)

=
=
>

PSTER
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More on quality score

Diabetes Type 2 Studies

Type two Diabetes Wolunteer wanted
far clinical trials- PAREXEL Londan

Keyword Analysis: diabetes trials

wi Drg Trial.co.ukMype2-Diahetes Ad showing? o Yes
For details on spewific criteria far this
[diabetesc» ) . test, click the following link.
trials] Q Artive Great £1.01 b Settings 25 8.00% 041 DTS 2E) TR e S o
Qr GQuality Score: 7 Great (9/10)
finformation  sce ok £1.01 b Settings 231 4.35% £0.77 Details and recommendations =
an type 2 — —
diabetes]
trpe 2 [ . ,
i ) Active o] 4 £1.01 b Settings 23 8.70% £0.61 £1.21 141 0.00% £0.00 N
diabetics]
factors ar Kevword Analysis: factors type 2 diabetes
type 2 Active ]34 £1.01 b Settings 22 4.55% £0.77
HI=LETES Ad showing?  «F Yes
Fuor details on specific critaria for this
‘éf;;‘;teei Q¥ active 0K £1.01 b Settings 7 476% £061 S A
Details and recommendations »
type 2 (@)
diabetes Artive Foor £1.01 » Settings 18 0.00% - Guality Scare: « OK nm
presvention Details and recommendations =
(=]
[fesearchin  Active ]34 £1.01 b Setlings 18 0.00% - - 1.7 0.00% £0.00 0
diabetes]
a
;;r;tr; lling Active DK £1.01 b Seftings 17 0.00% - | Keyword Analysis: type 2 diabetes diaghosis
diabetes
Ad showing ¥ + Yes
F:IFE'I.I'EFIt Q\’ i i Far details on specific critaria for this
h,r_pe 2 Active DK £1.01 k Settings 17 0.00% - tect, click the following link.
diahetes Details and recomrmendations »
e 2 (@ .
diabetes Active  Poor £1.01 b Settings 17 0.00% _ || Quality Score: A Poor (3/10) _
ST Details and recommendations =
& I
y- .
YN\ § anicca
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PPC Strategies

A Selecting the right network and campaign type
A Campaign settings

A Setting your budget

A Bidding strategies

A Keyphrase strategies

A Ad copy strategies

A Landing page strategies

A Management and use of the free tools

{(30) A
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Selecting the right network

and campaign type in Google

2 types of network

A Search network
A Content network

2 types of campaigns

A Keyword targeted
A Placement targeted (formerly site targeted)

Limited budget -

A Stick to keyword targeted campaigns on the search network

A Also use Yahoo and MSN as this is often at a lower CPC and cost per
conversion

{33) A
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Campaign settings
Campaign structure

A separate your phrases into logical ad groups and campaign
hierarchy (not all in the same ad group)

Geo-targeting
A different campaigns can be targeted to different locations

A countries, regions, counties, cities or an area drawn on a
map
Content network

A put it in a separate campaign and delete when it uses too
much of your budget or does not convert

Ad scheduling
A do not turn ads off in the evening or weekends

oo nnecessarily | /\

o5 anicca
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Edit campaign settings

Campagn name
Stan dxe

Wil sun until

Budget options

Budget

Dedvery method

Networks and bidding

Al network types

Search

Conters

Schaduling and serving

Ad scheduling

Ad serving

Target audience

Languages

Locations

Save Changes | Cancel |

F_U Search - Headhy Vodumesars
21 Sep 2006

& No end date

i | 0y el gy bedoaet a1t A1ty et SR ioomnngs

@ Stancwd. Show sds svenly over ime

€ Accelerated Show ads as quckly as possible

" Maximum CPC hidding Change biddng stratar

Show my ads on: Options: Maximum CPC bidding

~ Google Ssarch ™ Postion preferences
- Search partres

™ The contert network Damographics. Only avadabie on the content network
[ aleva 25 3 the =

cC slevsrd pege piacs o 1¢

Off Ads rynming & all fimes
Turn.oa ad schedifing

@ Optimes2 Display batterparformng ads more oter
€ Rotate

SNow S0% more G\"n])‘

Mok doan the coodry or command bey to selact eultiple
B Aas shoukd Be wetlen

Chinasa (smmplfied)
Chinesea (traditionol)
Danesh

Dunch :J

T s MegUsgecE)

Currently targeting: S
« United Kingdom (Country)

How Wi iy 08000 Choso sz BITacs iTry ) DTl ormarcs”
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Setting your budget

Set a realistic budget
A use the traffic estimator and keyword tools.

Limited budget

A only bid on specific keyphrases (often the cheapest) and
do not use the content network

Do not Astarve the budgeto

A or your ads will be shown intermittently through out the day
or you will run out of budget in the afternoon

Allocate your campaign budgets

A according to the predicted spend, this will help to maximize
your traffic.

Generic and specific terms

A separate into different campaigns to prevent the generic
phrases from eating the budget at the expense of the
better performing phrases

(3) 4
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Bidding strategies

Bidding for top positions

A bid for position 3-6 - as you can still get lots of traffic and
a good click through rate (CTR) and it will cost less

Bidding too low

A this will result in very poor positions and low click
throughs

Cost per acquisition (CPA)
A the maximum you can afford to spend acquiring a sale?
Maximum cost per click (CPC)?

A Divide your CPA by 100 - this will give you an estimate of
the maximum CPC

{53) A
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Keyphrases strategies

Keyphrase match types

A use the different types

Keyword tool

A use to identify all the [exact match] phrases; as these will be
more targeted, cheaper and are more likely to convert

| mprove vour AQuality scoreo & CTR

A do not bid on very generic phrases as these have a low CTR and
poor gquality score

A delete keyphrases with a low click through rate (CTR) as this will
demote the quality score of all the phrases in that ad group

anicca
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Google keyword tools

PSTER

2

How would you like to generate keyword ideas? Enter one keyword ar phrase per line:
& Descriptive words or phrases :C":t Srf?tiLhS =
ocksmi
[e.g. green tea) jaessmin j

T \ehsite content V' Use synonyms
(e.g. www example co.uk/product 2id=74593)

¥ Filter my results

a Existing keyword Get keyword ideas |

Calculate estimates using a different maximum CPC bid: Choose columns to be displayed: (7
British Founds Sterling (GBP £) I‘l M Fe-calculate | Z ISth,.’hide calumns j

¥
Approx
Estimated Ay Highest
Ad Estimated Advertiser Search Search Volume Yolume

Position Avy. CPC  Competition Volume Trends (May 2007 - Occurred

Keywords = 2 2 5 Apr 2008) 2 In_ [Broad |
Keywords related to term{s) entered - sort by relevance (2 Broad
lncksmiths 1-3 £0.74 201000 No data Nodata  gorass
locksrriith 1-3 £0.75 10000 e SN Jan

locksrmith in 4-6 £0.80 ] 49 500 Mo data Mo data

:Eﬁgﬁ;ﬂlth 4-B £0.84 [ 8,100 Mo data Mo data Add
a locksmith 1-3 £0.74 1 G 500 Mo data Mo data  Bernove
}Egzsm”h 1-3 £0.79 ] B 600 No data No data Add
bokerith .3 w71 ) 8800 oS N A
lack srith 1-3 £0.71 [ 4,400 REREEREERRN Jan Rernove
Iocksmith 1-3 £0.69 ] 440 No data Mo data Add
SENICE

locksmith

L”;rzsm”h 1-3 £0.67 ] 3,600 No data No data Add
auto

locksmith 1-3 =081 B ] 2,500 e e Mar Add
mobile

mene 1-3 £0.75 (. 2,900 No data No data Add

Match Type: (2

ﬁelected Keywords:

list.
locksmiths

loc:ksnith
locksrmith in

a locksmith

\Iuck smith

Click "Save to Ad Group' when you
have finished building your keyword

(ul

% Rermove
¢ Rermovd
% Rermove

« Rermove

N

£ Remov
|

+ Add your own keywords

Getmore related keywards | 2

Download these keywords:
text | .csv (for excel), csv

Estimate Search Traffic

Save to Ad Group




Traffic estimates for the UK

Keywords

Search Network
Total

locks
locksmith

door lock
horme security

lacksmmiths
doar hinges
security door
lock pick

padlocks

home automation

door knocker

door knockers
key lock

security lock

=
M
F

[}
=
!

£1.00

£1.00

£1.00
£1.00

£1.00

£1.00

£1.00

£1.00

£1.00

£1.00
£1.00

£1.00

£1.00

£1.00

Search Yolume

2

E

st

imated Avg. CPC Estimated Ad Positions
7 7

£0.54 - £0.81
was £0.54 - £0.80

£0.81 - £0.77
waz £0.31 - £0.75

£0.62 - £0.92
waz K061 - £0.92

£0.50 - £0.75
was £0.30 - £0.74

£0.B3 - £0.54

£0.B0 - £0.89
weas £0.59 - £0.69

E0.57 - £0.85
weas £0.56 - £0.85

061 - £0.92
weaz £0.61 - £0.91

£0.42 - £0.63
waz £0.42 - £0.62

£0.58 - £0.96
wwaz K057 - £0.85

£0.55 - £0.52
£0.47 - £0.64

£0.47 - £0.63
waz £0.46 - £0.63

£0.41 - £0.62
was £0.41 - £0.61

£0.58 - E0.57
was £0.58 - £0.56

[
i,
]
T
o

[
He
]
T
i

=
[,
o
T
T

(=3
i
o
T
o

=
[,
o
T
T

(=3
T
o
T
o

Potential Clicks / Day ¥

7
398 - 547
124 - 160

23-32

23-30
13-20

12-186
1-14

89-13

Potential Cost / Day

z

£2720 - £440
was £210 - £440

E70-£130

£20 - £30

£20 - 30
£9 - £20

£8 - £20

£7 - £20

£6 - £20

£4-£8

E5-£10

£5-£8
£4 -6

£3-£5

£3- %R
was £2 - £6

£3-E7

,”5753
2
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Ad copy strategies

Create small ad groups

A with 1-20 similar or related phrases; write ad copy that
Includes these phrases

Improve the quality score and CTR
A test different ad copy for each ad group
A delete poor performing ads

Dynamic keyword insertion
Ato add the keyword directly into the title of your ad

{33) A
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Variations on your adverts

Buy My House? Yes Ve Can.
A What prObIem does your We Have The Most Reliable Investars
potentlal client have? To Buy Your House. No Fees To Pay.

winwy. Ukinvesto rpane l.com

A Diagnose the problem, and offer

a solution Quick Cash For Property
Debt? Threat of Repossession?

. . We will pay cash for your hamel!
A Are you offering alternatives wwwy. quickcashforproperties.co.uk
your client might not know
about? Want up to £10,000 More?

Free Cash Offer Agreed in 48hrs.
Sell Now or Stay & Rent Back
/DayExchange.com

England

Broken Property Chain? <4 Sponso
vy, DecisionHomeBuyers.co.uk  Guaranteed cash offer in 48 hours, YWe buy your home, hassle free,

Sell and Rent Back Today ?
www, [MationalPropertyBuyers.co.uk  100% Free Valuation & Guaranteed Cash Offer. Apply Online Now!

MNo Broken Chain /¢

wiwy. mpginvestments. co.uk/chainbreak  We restore your property chain Guaranteed cash offers within 48hrs

VAN
%§>§§ anicca
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Which ads will have the lowest CTR?

/ _ Ves.a french translation service Advanced Options

Ask couk Search: @web CuUr OPictures OMews O Products more »

Web Search: french translation service

eb Results

LK Translation Comparny
Quality translation services aAll languages serviced efficiently
www, liINgo24.com

french translation
0207 580 4441 - Free Trial all languages - all industries
wiwd, bilinguagroup. com

French Translation
Quality French translation & DTP from leading European specialists
www, push-international.com/

French Translation UK
Credential native translators Free instant quote, T:020 7435 3624
wowew world-translations. co.uk

MNeed a Translation?
All Fields. 135 Languages. Quality. Benefit from US rates - Free Quote
wwwy, Clarktranslations,. com

=
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Ad copy view T showing different CT R & s
conversion rates

“ariations Actions Status Clicks [mgar . ( CTR ¥ ) Cost rCDI‘I\-’. Rate\ CostiCony. Conversions
{keyyvord: Cluality Leather Diary}
Beautiful range of 2003 Diaries Ediit Paused 256 4140 B.18% £145 54 2.0% £2913 5
Ideal Gifts, Free Personalisation
vy GitEdged co ukrfShop
{keyWord: Beautiful Leather Diaries!
Buy *our Personalised Diary or Gift Ediit Active 194 3,540 5 4% £111 87 31% £18.65 §
Extensive Range Avaiable Online!
vy GitEdged . co ukrShop
{keyWord: Qluality Leather Diaries}
Free Persnnallsat_lnn on .&_II Diaties Edit Y— 15 205 5 19% £500 0.0% £000
Huge Range Available Online Mow!
vy GitEdged . co ukrShop
3 edited or deleted ads 365 744 491% £179.45 1.37% o5y £35.90 3
~— ———/

Which is more important CTR or conversion rate?

‘»STER
2
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Landing pages & conversion tracking

Deep Link
A to the most relevant page and not the home page
NnCalls for actiono

A add to your landing pages eg registration forms or the
ability to buy
Conversion tracking
Aadd the tracking code to the
Lots of clicks - no conversions

A delete phrases/ad copy as these will use up your budget
without generating sales

{33) A
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File Edt View Favorites Tools Help

| Address | ) http:ffwww. Flowline. co.ukjproducts{portable. html

home products application notes

flow solutions technology suppliers literature enguiry

Email: sales@flowline.co.uk

Tel: 020 8207 6565
Fax: 020 8207 3082

Flowline Manufacturing Ltd
11a Shenley Road
Borehamwood

Herts WD6 1AD

Join our mailing list and receive
regular updates on new products
and application success stories.

MINISONIC P

site map

THE NEW ULTRASONIC PORTABLE FLOWMETER

Exactly
what
| need

The MINISONIC P flowmeter is THE new portable metering

tool.

Features includes :

e 3 massive battery life !

up to 40 h

BRER N AR NN, REL PR
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Management and using the available tools

Monitor your campaign
A Daily during the first few weeks
Collect sufficient data

A Before making too many changes, eg altering or
deleting keyphrases and ad copy

Free Tools

A Optimising tools
A Google Editor

A Google Analytics

{33) A
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Summary i
Top tips for improving your PPC campaigns
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Campaign set-up

Create separate campaigns for
Aproducts or services
Asearch and content networks
Ageo-targeting (displayed in different locations)
Ageneric vs specific phrases

Create Ad Groups
Awith a small number (5-30) of similar keyphrases
Aad copy containing the keywords
Arelevant landing page with calls for action

{33) A

anicca

MLA ann@anicca-solutions.com | www.anicca-solutions.com | www.anicca-web.com




Bidding

Aid on specific terms

Ause [exact match] rather than broad match
ANegative keywords

At o exclude things you donot
Ao not starve the budget

Aput popular Ad Groups in different campaigns
ADo not aim for position 1

Aaim for position 3-8, (so your ad is seen on first page)
ATest and make changes manually

{33) A
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Improving your CTR and quality score

| f

1.

MLA

the quality scores ar-e Nnpo

Restructure ad groups so there are a smaller number of
similar keyphrases with matching ad copy

Amend the title and description (you can test several at
a time to see which ad works the best)

Pause or delete keyphrases with a CTR of <1% - they
are too generic and will effect the quality score of other
keyphrases in their ad group

A
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Improve your sales conversion rate

AConversion tracking
Aaim for >1% conversion rate
AContent network

Apause this if it converts at a much lower rate than the
search network

AHigh clicks no conversions

Apause any Ad Groups or keyphrases with large amount
of clicks but lower than average conversion rate

ALanding pages
Adeep link to most relevant page
Aadd calls for action
Atest different landing pages to maximise conversions

(53) £
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Probably the most important way to
maximise your PPC budget
IS to ensure that your website looks
professional and Is easy to use!

e ————————————
-~
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The Search Engine Optimisation Process

)
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How Search Engines Work

A search engine is made of three basic components:

A Spider or Robot A Storage System A Matching Process or
An automated browser, it or Database Relevancy Algorithm
searches the web for new Arecord of all the pages The rules that tell the search
websites and changes to viewed by the Spider engine how to determine
websites then views the what would be relevant to
web pages and strips out your search

the text content

-~

/ \
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Search Engine Optimisation Process

Part 1 7 Auditing and planning

A Can the spiders access your site?

A Keyphrase research
A Page planning

Part 21 On-page factors
A Writing optimised text

Part 3 - Off page factors
A Link building

Part 41 Ongoing Management
A Submission

A Reporting

A Ongoing Activity

Part 57 Using pay per click (PPC) while SEO kicks in

A Developing a new site

e Integration with PPC
5
Ll
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Remove the barriers & let the spiders in!

Barriers - prevent the spiders from accessing your site content

AFlash

ADynamic, database-d r i ven URLsS with a @A°?20 i
guery strings, eg hotel and holiday pages from a product database

AFrames

AUse of JavaScript in links/navigation
AAuto-redirects

APassword protected areas

Remember to test your website using site:www.mycompany.co.uk

{(30) A
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[ N
a — - L Advanced Search
GO L_)g |5|te.www.luu:ksm|ths.co.uk STl (eI evm—

Search: @ theweh O pages from the UK

Wehbh |mages Maps MNews Shopping Mail more anicca.solutions@gooylemail.com | Web History | My Account | Sign out

( )
Weh tasults 1- 10 of about 617 frnrjwww.lucksmiths.cu.uk. 0.26 seconds)

taster Locksmiths Association | How To Join

Membership infarmation, directory of licensed and registered locksmiths, guidelines, contact
details...

wonre. [ocksmiths. coukfautoRegistrations - 24k - Cached - Similar pages - Mote this

Master Locksmiths Association

Mernbership information, directory of licensed and registered locksmiths, guidelines, contact
details...

wainyy [ocksmiths. coukdmlal - 23k - Cached - Similar pages - Mote this

Master Locksmiths Association

Membership infarmation, directory of licensed and registered locksmiths, guidelines, contact
details...

wanre. [ocksmiths. co.uk/newss - 28k - Cached - Similar pages - Mote this

Master Locksmiths Association : Training

Membership infarmation, directory of licensed and registered locksmiths, guidelines, contact
details...

wanre. [ocksimiths. co ukdfrainingd - 24k - Cached - Similar pages - Mote this

Master Locksmiths Association

Mernbership information, directory of licensed and registered locksmiths, guidelines, contact
details...

weerwe. [ocksmiths. couk/contact/ - 24k - Cached - Similar pages - Mote this

Master Locksmiths Association

Membership infarmation, directory of licensed and registered locksmiths, guidelines, contact
details...

wanre. [ocksmiths. couk/pressReleasesd - 23k - Cached - Similar pages - Mote this

haster | ocksmiths Association

Membership infarmation, directory of licensed and registered locksmiths, guidelines, contact
details and links.

weney locksmiths. coukd - 37k - Cached - Similar pages - Mote this
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Web mages Maps bews Shopping Mail  more * anicca.solutions@googlemail.com | Web History | My Account | Sign oot
GO L)gle Isite:www.geminiluckandsafe.cu.uk Search | w

Search: @ thewsb O pages from the UK
Web Results 1- 5 of 3 from www.geminilockandsafe.co.uk (0.32 seconds)

Zemini Lock & Safe Ltd

Locksmithing. - Locks to BS3621
Padlocks & garage security. Acc
whiney. erninilockandsafe coouks -

izemini Lock & Safe Ltd

References. Gemini Lock & Safe
organisations:. &, The Police. =,
whinee. erminilockandsafe co.uk/RY

zemini Lock & Safe Ltd

Contact. email: enquiriesi@gemin
452994, fax: 01234 344488, post
whinee. erminilockandsafe. co.uk/Cd

zemini Lock & Safe Ltd

Serices. Emergency Opening. -
Installer. - Digital, Swipe Card & A
wnwy. geminilockandsafe. co. kS

izemini Lock & Safe Ltd
GEMINI LOCK, & SAFE LIMITED.
Grilles ...

whinwy. geminilockandsafe. co.uk/Li

Web lmages

Google

Maps  Plews

Mail more v anicca.solutionsg@yooglemail.com | ¥Web History | by Account | Sign out

Shopping

Advanced Search
Freferences

Search |

Isite:www.securifix.cum
Search: @ theweb O pages from the UK

Weh

Results 1- 10 of about 135 from www.securifix.com. (0.29 seconds)

Securifix - Cor
security solutiong
wi, SECUTIN. CO

Retractable &
Retractable Gate
Retractable/Calla
whnie, SECUFIIX. Co

Remote Monit
Remote Monitori
Remote Monitori
wowvy, SECUATIN. Co
Cached - Similar

Addressable g
Addressable Call
Addrassable Call
wiie, SECUTR. Co
Cached - Similar

Smoke Cloak
Srmoke Cloak. ho
Smaokecloak IPS
whnie, SECUFIIX. Co
Cached - Similar

anicca.solutionsig@googlemail.com | ¥eb History | My Account | Sign out -

Web Images Maps Mews Shopping Mail more »
GO L)gle |site:www.randrsecurity.cum Search | w
Search: @ theweb © pages from the UK
Web Results 1 - 10 of about 589 frorm www.randrsecurity.com. [0.27 seconds)

Locksmiths] Horme Security Equipment] Hardware Storg| Lock Specialists
R & R Security Services supplies, repairs and carries out the fitting of locks, keys, vehicle
security, safes and access control systems for domestic and ...

wanei randrsecurity. com/ - 99k - Cached - Similar pages - Mote this

R&R Security contact details

16 Moy 2007 ... KEYS & ACCESSORIES. Key Accessories - Car Keys Up To 1995 - Truck &
“Wan Keys - Motorcycle Keys - Cabinet Keys - Industrial Keys ...

wawy, randrsecurity, com/ContactUs. azpx - 87k - Cached - Similar pages - Mote this

R&R Security - Mew Account Redgister Form

16 Mow 2007 ... KEYS & ACCESSORIES. Key Accessories - Car Keys Up To 1995 - Truck &
“an Keys - Motorcycle Keys - Cabinet Keys - Industrial Keys ...

whew randrsecurity com/Checkout/Register. aspx - 152k - Cached - Similar pages - Mote this

CHUEB PRODUCTS | Mightlatches

16 Mow 2007 ... KEYS & ACCESSO0RIES. Key Accessories - Car Keys Up To 1995 - Truck &
“an Keys - Motorcycle Keys - Cabinet Keys - Industrial Keys ...

wnei randrsecurity. com/c-Mightlatches-53 aspx - 102k - Cached - Similar pages - Mote this

RETPRODUCTS | Orion Key Machines

16 Moy 2007 ... KEYS & ACCESSORIES. Key Accessories - Car Keys Up To 1995 - Truck &
“Wan Keys - Motorcycle Keys - Cabinet Keys - Industrial Keys ...

wwy, randrsecurity, com/c-OrionkKeyhMachines-129. aspx - 90k -

Cached . Similar nanes - blote this
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Web mages Maps bews Shopping Mail  more * anicca.solutions@googlemail.com | Web History | My Account | Sign oot
GO L)gle Isite:www.geminiluckandsafe.cu.uk Search | w

Search: @ thewsb O pages from the UK
Web Results 1- 5 of 3 from www.geminilockandsafe.co.uk (0.32 seconds)

Zemini Lock & Safe Ltd

Locksmithing. - Locks to BS3621. - Insurd
Padlocks & garage security. Access Conf
whine. erninilockandsafe coouks - 16k - Cag

izemini Lock & Safe Ltd
References. Gemini Lock & Safe Ltd regull
organisations:. &, The Police. =, Utility Co
whinne. erminilockandsafe co.uk/Referenced

zemini Lock & Safe Ltd

Contact. email: enquiriesi@geminilockand
432994 fax: 01234 344488, postal: ...
whine. qeminilockandsafe. co.uk/Contact. ht

zemini Lock & Safe Ltd

Serices. Emergency Opening. - Free su

Installer. - Digital, Swipe Card & Proximit

whney. geminilockandsafe. co.uk/Services bt

Gemini Lock & Safe Ltd

GEMINI LOCK, & SAFE LIMITED. Locks
Grilles ...

wnwy. geminilockandsafe. co.uk/Links. htm

Web [mages

Google

Maps MNews

Shopping  Mail anicca.solutionsi@googlemail.com | Web History | My Account | Sign out

Advanced Search
Preferences

Search |

|Site:www.randrsec:uriw.mm
Search: @ the web O pages from the UK

Weh

Locksmiths) Home Securiltv Equipmentl Hardware Store| Lock Speciali

Results 1 - 10 of about 589 from www.randrsecurity.com. (0.27 seconds)

sts

=

i dtloc Siil Ll il

R & R Security
security, safes
wani. randrsecu

RE&R Securit,
16 Moy 2007 ...

Wan Keys - Mot
wannw randraecy

RE&R Securit,
16 Moy 2007 ...

Wan Keys - Mot
wonny randrsecy

CHUEE PRG

16 Mow 2007 ...
Yan Keys - Mot
wani. randrsecu

EST FRODLU
16 Moy 2007 ...
Wan Keys - Mot
wannw randraecy
Cached - Similal

Web Images Maps Mews Shopping Mail more v anicca.solutionsigdgooglemail.com | ¥Web History | My Account | Sign out
GO L)gle Isite:www.securifix.com Search | w

Search: @ theweh © pages fram the Uk
Web Results 1- 10 of about 135 from www._securifix.com. [0.29 seconds)

Securifix - Complete Security Solutions
security solutions, safe, surveillance equipment, monitoring, coty.
wennne. securifin. comd - 9k - Cached - Similar pages - Mote this

Retractable Gates .. Securifix - Complete Security Solutions

Retractable Gates. home £, Physical Security /, Retractable Gates. ltems 1- 5 of 6. Steel
Retractable/Callapsible gates provide excellent pratection to ...

whanw, SeCUrifix. comdstore/category ve? categoryld=58 - 12k - Cached - Similar pages - Mote this

Eemote Monitoring Solutions - Securifix - Complete Security Salutions
Remote Monitoring Solutions. homme §, Electronic Security £, Rernote Monitoring Solutions.
Remote Monitoring Solutions. Remote monitoring Intruder Alarms ..

wewnn, SecUrifin comdstore/product_details ve?productld=13 - 11k -

Cached - Similar pages - Mate this

Addressable Call System - Securifix - Complete Security Solutions
Addressable Call System. home /; Electronic Security /; Addressable Call System.
Addressable Call System. An Adressable call system also known as Murse call ...
wanwy, securifix. comdstore/product_details.ve?productld=48 - 11k -

Cached - Similar pages - Mate this

Smoke Cloak © Securifix - Complete Security Solutions

Smaoke Cloak. home /; Electronic Security /;, Smaoke Cloak. Smoke Cloak. IPS Range The
Smaokecloak IPS Hange has been designed for clients looking to protect ...

wenne, e curifix. comdstore/product_details.ve?productld=10 - 11k -

Cached - Similar pages - Mote this




Create a Keyphrase Matrix for Your Products/Services

hotel hotels room rooms weekend
break
book book hotel | book book room | book book weekend
hotels rooms break
reserve reserve reserve reserve reserve reserve
hotel hotels room rooms weekend
break
check hotel check | hotels room rooms weekend
availability | availability | check check check break check
availability | availability | availability | availability
Derbyshire | hotel hotels room rooms weekend
Derbyshire | Derbyshire | Derbyshire | Derbyshire | break
Derbyshire
London hotel hotels room rooms weekend
London London London London break London
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Google keyword tools

PSTER

2

How would you like to generate keyword ideas? Enter one keyword ar phrase per line:
& Descriptive words or phrases :C":t Srf?tiLhS =
ocksmi
[e.g. green tea) jaessmin j

T \ehsite content V' Use synonyms
(e.g. www example co.uk/product 2id=74593)

¥ Filter my results

a Existing keyword Get keyword ideas |

Calculate estimates using a different maximum CPC bid: Choose columns to be displayed: (7
British Founds Sterling (GBP £) I‘l M Fe-calculate | Z ISth,.’hide calumns j
¥
Approx
Estimated Ay Highest
Ad Estimated  Advertiser Search Search VYolume Yolume
Match Type: (2

Position Avy. CPC  Competition Volume Trends (May 2007 - Occurred

Keywords = 2 2 5 Apr 2008) 2 In_ [Broad |
Keywords related to term{s) entered - sort by relevance (2 Broad
lncksmiths 1-3 £0.74 201000 No data Nodata  gorass
locksrriith 1-3 £0.75 10000 e SN Jan

locksrmith in 4-6 £0.80 ] 49 500 Mo data Mo data

:Eﬁgﬁ;ﬂlth 4-B £0.84 [ 8,100 Mo data Mo data Add
a locksmith 1-3 £0.74 1 G 500 Mo data Mo data  Bernove
}Egzsm”h 1-3 £0.79 ] B 600 No data No data Add
bokerith .3 w71 ) 8800 oS N A
lack srith 1-3 £0.71 [ 4,400 REREEREERRN Jan Rernove
Iocksmith 1-3 £0.69 ] 440 No data Mo data Add
SENICE

locksmith

L”;rzsm”h 1-3 £0.67 ] 3,600 No data No data Add
auto

locksmith 1-3 =081 B ] 2,500 e e Mar Add
mobile

L 1-3 £0.75 [ 2,900 Mo data Mo data Add

@Iected Keywords:

Click "Save to Ad Group' when you
have finished building your keyword
list.

locksmiths % Rermove
loc:ksnith & Rermove

locksrmith in % Rermove

a locksmith « Rermove
k smith He

« Remowe All

+ Add your own keywords

Getmore related keywards | 2

Download these keywords:
text | .csv (for excel), csv

Estimate Search Traffic

Save to Ad Group




Download search data for your keyphrases

T Website content T woT S JIIOIITS
[e.g. www.example co uk/product 7id=7 4893)

w Cloge filter options
Dan't show results that contain the following waords or phrases
{enter one per line):

™ Dont show keywords in ry ad group.

M Dont show ideas for new keywords. | only want to see
data about the keywards | entered.

I Include adult contert in my keyword results

' Existing keyward

Calculate estimates using a different maximum CPC bid: Choose columns to be displayed: (2
British Pounds Sterling (GBP £) |1.DD Fe-calculate | 2 ISth,"hide columns j
¥
Approx
Estimated Avyg Highest
Ad Estimated  Advertiser Search Search Yolume VYolume

Position  Awvg. CPFC  Competition Volume  Trends (May 2007 - Occurred Maich Type: (2
3 B 5 Apr 2008) = In [Broad |

Keywords 2 ?
Keywords related to termis) entered - sort by relevance (7
locks 1-3 £0.64 [ 35000 et Apr In Ad Group
:zgﬁiw 4.5 £0.79 I 2100 o semEEEe Jan  In Ad Group
locksmith 1-3 £0.76 I 10000 e Jan  In Ad Group
doar lock 1-3 £0.62 74000 masssEeEEE ar  In Ad Group
Egﬁ#;‘rtays 1-8 £0.86 74000 el Apr o In Ad Group
locksmiths 1-3 £0.74 0 60500 R Apr In Ad Group
door locks 1-3 £0.75 O 950 e Mar  In Ad Group
;;Cr';'r:gy 1.3 £0.69 R t= = N—— ) Feb  InAd Group
window parts  1-3 £0.69 ] 4om00 Bl e Sep  InAd Group
home alarms 4 -6 £0.81 I R c T o f— ) 13 15 Feb  InAd Group
door bells 1-3 £060 I S o w0 | Apr In Ad Group
hardvrara
door 1-3 £0.72 ] 700 peseesesEf0 Apr o In Ad Group
§j-9‘"'s Download all keywords: text, cov (for excel), .cov

e
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Downloaded search data

Approx Average
Search Volume Clicksat  Estimated Estimated Advertiser
Keywords per month 1% Avg. CPC  Costusing PPC Ad Position Competition May Jun Jul
- wms oese #2136
locks 368000 3680 £0.64 £2,355.20 2 1 0.5 0.5 0.61
home security 201000 2010 £0.79 £1,587.90 5 1 0.3 0.28 0.51
locksmith 110000 1100 £0.76 £836.00 2 1 0.54 0.51 0.63
door lock 74000 740 £0.62 £458.80 2 1 0.47 0.46 0.58
security cameras 74000 740 £0.86 £636.40 5 1 0.27 0.28 0.67
locksmiths 603500 605 £0.74 £447.70 2 1 0.49 0.52 0.62
door locks 43500 435 £0.75 £371.25 2 1 0.47 0.42 0.6
security alarms 43500 495 £0.69 £341.55 2 1 0.14 0.15 0.26
window parts 40500 405 £0.69 £273.45 2 0.8 0.04 0.04 0.92
home alarms 33100 331 £0.81 £268.11 5 1 0.18 0.2 0.67
door bells 27100 271 £0.60 £162.60 2 0.93 0.17 0.18 0.47
hardware door 27100 271 £0.72 £195.12 2 0.6 0.5 0.44 0.41
home automation 27100 271 £0.68 £184.28 2 1 0.48 0.44 0.39
key lock 27100 271 £0.51 £138.21 2 0.8 0.61 0.26 0.5%9
security door 27100 271 £0.76 £205.96 2 1 0.66 0.57 0.66
door hinges 22200 222 £0.70 £155.40 2 1 0.5 0.24 0.58
door knockers 22200 222 £0.58 £128.76 2 1 0.24 0.26 0.57
padlocks 22200 222 £0.71 £157.62 2 1 0.48 0.48 0.62
security locks 22200 222 £0.78 £173.16 2 1 0.29 0.29 0.52
door knocker 18100 181 £0.58 £104.98 2 1 0.31 0.3 0.56
lock pick 18100 181 £0.52 £94.12 2 1 0.82 0.72 0.7
pick lock 18100 181 £0.52 £94.12 2 0.66 0.82 0.72 0.7
security lock 18100 181 £0.72 £130.32 2 1 0.57 0.56 0.66

yﬁ‘"’«
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Optimisation page plan

Page Keyphrase Searches/month Sites in
{exact phrase) | Google.co.uk
Haome page procurement strategy 480 0124
procurement solutions 170 0.016
procurement management 210 0.052
Ahout us Contract negotiation 110 0042
(negotiation) Supplier negaotiation a8 0.003
MNegotiation Power 16 0.002
Forum [T farum 320 01683
Technology farum 110 0.066
Procurement farum o8 0.006
Frocurement | e procurement 1600 0222
Eprncurement =il 0114
Furchasing Purchasing and supply 210 0.098
Strategic purchasing 320 0016
Purchasing systems 73 0.008
Supplier Supply chain management 2400 0.699
Hardware suppliers 140 0.04F
IT suppliers 140 0.035
IT [T procurement 170 0.044
Purchasing IT 217 0208
Hardware Computer harchware 14800 1.760
Buying hardware a6 0004
Purchasing hardware 22 0.002
Software Business software 5400 1160
Euy software 1000 0.060
Purchasing software 480 0.009
Technology Computer technolagy 500 0554
Technology suppliers 91 0.020
Purchasing technology 46 0.0001
Software Ermp software 1600 0.026
types Enterprise resource planning 170 0.008

software
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Optimisation - Content Considerations

A Visible Text
On-topic, optimised content is the most
important factor if prominent search
engine positioning is to be achieved.

Copywriting and Editing
Headings and Formatting
Internal Anchor Links
ALT image attributes

A Themes
Development of thematic content areas.

A Keyword frequency, weight &
prominence

Adjustments to apply elements of the
Ascienceo.

%

PSTER

MLA

A<TITLE> tag

The text in the Title tag is one of the most
important factors influencing search engine
ranking algorithms.

AMETA Description
Optimised to encourage click-throughs.

AMEETA Keywords
Provided but currently of little importance..

AStop words
Many search engines exclude common
words. The optimisation includes avoidance
of stop words in key areas of the pages.

ASpam avoidance

No techniques are used that could be
considered to be spamming.
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Title & Meta Tags

AThe Title Tag is also important with regard to Google ranking
ADescription acts as the fiadverto t
AKeyword Meta tags i less important

property invesiment, buy off plan, buy-to-let properties, from New ...| = Title tag
nvestment property from and overseas. New Homes Lirect can help you buy off plan
properties, buy-to-let apartments and new homes many with discounts of ...

www . new-homes-direct.com/ - 13k - Cached - Similar pages - Note this

www.new-homes-direct com - display_development
new-homes-direct.com - buy new houses, flats & apatments direct from UK & International
property developers for deals & discounts of up to 20%.

www._new-homes-direct.com/latest_deals_php - 56k - Cached - Similar pages - Mote this / Descrlptlon

up to 20%. Information and guides for private ...
_CLHTIVERIYE L = o= el = SITHTEN PR ES - INULE LTS

The Title Tag should be

Buy property - new houses for sale, buying new homes, property ... variEd on eaCh pag.e >
Buy property with Mew Homes Direct. Search online for investment property, new houses, new to ret’ect the specr"c

homes with discounts of 10-20%. Buy to let and off plan property ...

www.new-homes-direct.com/about_html - 14k - Cached - Similar pages - Note this ccntent it haads_

new homes UK property hot spots buy apartments. buy flats. buying ...

UK Property hot spots — Buying new homes is straightforward with New Homes Direct. We
can help with buying apartments, buying flats — in fact, ...
www._new-homes-direct.com/uk_property_hotspots_html - 12k -

Cached - Similar pages - Note this

"Buying a residential home - buying residential property - New Home ...
Buvina_a residential home is made simple with MNew Homes Direct. Let us take the hassle out

S
% Qnicca
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Check your keyword density: www.ranks.nl

‘€] : : The Derbyshire Chocolate Company : : - Microsoft Internet Explorer QE
. File Edit View Favorites Tools Help "l","
: Address ?@ http: /v, derbyshirechocolate. comy E] = Go

THE
Derbyshire Chocolate

<30 COMPANY o=«

TRAINING & WORKSHOPS CONTACT US

THE
Derbyshire Chocolate

+»=9 COMPANY e=«

The Derbyshire Chocolate Company was
founded by Andrew Thwaite, a highly
skilled chocolatier who has been
producing a range of the finest quality
chocolate products since 1998,

This extensive range of hand crafted
confectionary is available in a variety of
formats, direct form our workshop in
Derbyshire, We use only the finest
quality ingredients and only the best
chocolate couvertures supplied direct
from Belgium,

11}

v

@ Error on page. 0 Internet
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Check your keyword density: www.ranks.nl

€] el Keywa &] Keyword Density & Prominence Tool - Microsoft Internet Explorer g
File || Fle Edi|: FEle Edt ¥ew Favorites Tools  Help o
: Addresy| : Address é : Address @http:,f,fwww.ranks.nI,l'u:gi-binIranksnI,fspiderIspider.cgi?lang= V ' Qo
120t
I 29 un phrase repeats density Prominence phrase repeats density Prominence
2 pass derbyshire & T.0K.4 10.00 % 27 22 derbyshire chocolate 5 T.0.A 12.50 2c 67
chocolate coampany Oip
_ chocolate 5 T4 8.93 0 24.83 chocolate c:.cnmpam,r logo 2 A 5.00 %o 53,33
Title t M REIT the derbyshire chocolate 2 T 5.00 %o 78,32
Meta il e finest 3D 5.00 % 49.44 | ths finast quality 2 5.00 % 27.92
choco company logo 2a 3.33 %o 62.50
Meta finest quality 2 3.33 %o 27.08
delive of hand 25 St it] WD 1750 phrace repeats density Prominence
wordg|  only the 2 S 13.75  darbyshire chocolate - 6.67 4 17
Word: range of 2 3.33 % 3a7.50  company logo % '
choco the derbyshire 2T 3.33 % 78.33  the derbyshire chocaolate 6.67
2T 78,33
Words Eompany L
Words
Word: chocolate, derbyshire, company, finest, chocolates, derbyshire chocolate, chocolate company, the finest,
company logo, finest quality, of hand, only the, range of, the derbyshire, derbyshire chocolate company,
chocolate company logo, the derbyshire chocolate, the finest quality, derbyshire chocolate company logo, the
word derbyshire chocolate company
choco
comp _ . .
the derbyshire chocolate company derbyshire chocolate company selling the finest handmade chocolates and
choco truffles for delivery countrywide derbyshire chocolate gifts valentines toffee english sweets candy easter (o]
< . ™ = e = O T A S S P TR A ¥
j’_gl'm @ Cerer @ éil ) Internet

s
3
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url: http/fwww securific com/
Title: Securifix - Complete Security Solutions
Meta keywords:
Meta description: security solutions, safe, survailiance aqupment, mortomng, coty
Total number of words: 267
1 1 15 3 tabia
_ Keyword | Found in | Repeats | Density | Search volume - | Apsrox Avg Search Volume 2{1!?1?&13%:5;}@%3
{secuity | T,0 | 10 315 1 wa va V4 N 4-word keywords tatle
liifli [ 9 3.37 n/a n/a n/s Onging test
| | 7 2.62 n/s n/a n
| 112 | n/s n/a V.
2 0.75 n/a n/a 0z | _oply| reset|
| 2 0.75 | n/a | n/a _ @ start ¢ cantain " regexp
1,0 2 0,75 n/a n'a n/.
2 0,78 a/a n/a n
| 2 0.75 | nfa /s . .
| 2 0,75 n/a n/a . home contact eC r' golutions
l 3 | o5 | we e g Jrde  senice” maimments  aystem
hs =2 075 | n/fa n/a g B ssksmiths SYStE@MS ccty access
b | 2 0.75 n/a n/a n/. control atnadar golies gates shtiars
| =2 075 | n/a n/a g | Safes e hour stz rey dooes
| 2 0.75 n/a n/a W%
| 0.75 | nfe n/a .
| 2 0,78 n/a nia /4
| |2 075 | nia ‘n/a /.
-8 0,75 n/a n/a /3
| I 2 0.75 | n/a n/a n/;
| 2 0.75 n/a n/a n/4

| Document info

Urt; hittp: www locksmiths co.uk/gefault. asp
Title: Master Locksraths Associatan

Meta keywords:
Meta description:

Total nomber of words: 110

Total 2 word phrasss: 1

rds d

 Keyward | Found in

Approx A Valume ol

i 0ol Go cords dots 1-word keywords taple

! P | Search volume - Approx Aw olume - fzword beywords Latd

L Keyword | Found mlgnp_utg lons_hy” car 3 L L3 3-wordl knuwords tabla

mla 4 3.64 n/a wa 2-word beyworgs taple

| members 3 | 2% n/a na Qrigmal text

ngin 2 182 | n/a n/a

| Bcksnuths T 2 | e n/z néa

CiStOMmer 2 3 3

o4 | 2 | s n/a | nfa | opply| resat|
itz 2 | 1s2 n/a na = start © contain © reganp
registraton 2 1.62 n/a n/a

members ugi mla oot

customer auto registration

n/a

!

| Keyword | Found in | Ropeats | Density | Search volume

Approx Avg Search Volume

of the miz 2 5.45 n/a

n'a
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Url: bttp: Afwww, gerninilockandsafe. co.uk

Title: Gemini Lock & Safe Ltd

Meta keywords: Locksmith Bedford Access Control Emergency Callout Confidential Service Local Authority Approved Police Approved
Meta description: Yebsite for Gemini Lock & Safe Ltd, Bedford, UK.

Load Google keywords data 1-word keywords table
Keyword | Found in | Repeats | Density | Search volume ) | Approx Avg Search Yolume (3} | Estima 2—worg te WUFSS tag:e
2-word keywords table
safe Db 3 2.63 n/a n/a n/a 4-word keywaords table
Security 3 2.63 n/a n/a n/a Criginal text
grilles 3 2.63 nfa n/a n/a
digital 3 2.63 nfa n/a n/a
installation 3 2.63 n/a n/a n/a I applyl resel
gemini T.D 2 1.75 n/a n/a n/a & start ¢ contain ¢ regexp
lock T, K, D 2 1.75 nfa n/a n/a
access K 2 1.75 nfa n/a n/a BYWO 0
control K 2 1.75 nfa n/a n/a
locks K o 1.75 n/a n/a n/a emini lock Safe acce cantral
approved K 2 1.75 n/a nfa
door 2 1,75 n/a n/a Url: http://www. randriecunly . comy
code 2 1.75 n/a n/a Tithe: Locksmiths | Home Security l’-quvpmnml Hardware Store| Lock Spaciaists
keys o 1.75 n/a n/a Meta keywords: Locksmith, Security, Stors, Lock, Fitting, Services, Vehicls, secunty Chubb, Locks, Era Secunty,, Yale, Sscurty, Ingersoll,
v Locks, Window Locks, Multipont, Locks, UPYC Handles, Mortice Locks, Door Handies, Eurospec Hardware, Electronic Products, Elvox Entry
Key 2 1.75 n/a n/a Systems, CCTV, Padlocks, Dorcas Electric Releases, Cabinet Locks, Safes, Yehicle Sacurity, Keys and Accessories, Fire Safety Products, Store,
supply 2 1.75 n/a n/a Retader, UK Online
4 Meta description: R & R Security Services supplies, repairs and carries out the fitting of locks, keys, vehicle secunty, safes and access control
systems for domestic and commercial users . quakty systems and procedures are inspected on a regular basis by the Master Locksmiths

Association,

Total number of woeds: 951

]Ay!“rg b 0 '.rds tabla
2-word keyvwords table
-word kaywords table

| Keyword | Found in | Repeats | Density | Search volume -
| products K 47 4,94 Jy'@

4-yord beywords table

\
[locks T.K,D| 36 379 | n/a ; | Orional text
| handles |« 24 | 2.52 | n/a n/a [ r/a
| K 20 2.10 n/a n/a | n/a
| ¥ | 20 | 210 [ na n/a I ) | Boply| roset]
T.K, D 19 2.00 n/a n/a | nfa & start © contain (" regeip
K 19 2.00 n/a n/a | n/a
| T.K D 17 | 179 n/a n/a | n/a
15 1.68 néa nfa I n/a security hardware account 020 home
12 1.26 n/a n/a | n/a

Qam=0e "f’ﬁl"]"i alated links xévs
accessories ey motorcycle cahine:
window lock  access  lever
handles (mss geries  pu

K, D 2 1 126 n/a n/a n/a
K 2 1.26 n/a n/a n/a
KD 11 1.16 n/a n/a n/a
K 10 1.05 n/a n/a | n/a

roducts mu point systems
S-?jf‘é‘-;' digital cyinder [ockcases arrone
anic dOOf glosers asec electric

ua;.}qu'= raund 'l:lt'.uq ..f’tu hnng«:.r
ranga locking SIgns  fes  chubb
E# oiee T ) pightlaiches cylinders gngary

- - e [-ajln; ’g’ s mn:h.]nlq 1! gk'r{";gnuK M

MLA ann@anicci




What else do you need to consider?

1. On-Page Factors 2. Off-Page Factors
Title Tag I Domain name
Meta Tags I Location of hosting/ISP
Page Content I Filename / full URL
Heading Content I Directory Listings

' Text formatting I Internal Link structure

Frequency of phrases I External Link Structure
Density of phrases I Anchor text of inbound links
Prominence of phrases I Page quality of inbound links

§,¢”‘%~
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Introduction to
Link building strategies
& use of 3rd party sites

ann@anicca-solutions.com | www.anicca-solutions.com | www.anicca-web.com

A

anicca



Examples of different types of inbound links

Google Maps &

Business Directory
Danos iBButorB

Visit The Peak Yell.com

District A
Visit Danbds| B |¢RBnPpgB &

great weekend break!

|

Derbyshire

business directory
Buxton
Dan6és B &) B

LateRooms.com

Dands Booknow
for great discounts.

Booking.com

Dan6s B & B
39 Justinian Road,

/' Buxton
/
B & B Blog
Last minute rooms at
Dandés .B & B PR.com

Danbd6s ®Winsk B

j,smls Derbyshire cleanest
“% B & B award
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Importance of 3" party directories & portals

Evaluate and compare directories for the following factors:

Direct traffic

A Are your competitors listed?

A Do they get top 10 search engine positions for the keyphrases you want to
be found for?

A How much traffic do they get (unique visitors per month)?

A |s their Alexa ranking greater than your own site (and other directories you
are considering)?

Inbound links T to help your search engine ranking

A What is the Google Page Rank of the page that your entry will appear on?
A Does Google indexes the links from this directory? (Check competitors
sites by typing in link:www.competitor.co.uk into search box of Google)

Costs

A Free or paid entry

{(30) A
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Linking Tip T Anchor Text

U Avoid - Click here for information about Anicca Solutions.

What kind of services?

\/ Web development and internet marketing services provided by Anicca
Solutions T useful information!

& Many search engines consider the text
in and around hyperlinks to be more important.

They are also looking for descriptive relevancy.

{55} A
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Adobe.com I s found for nc
(due to the power of anchor text)

Web Images Maps News Shopping Mail more v

GO L)81 % tclick hore ) i Advanced Search

Preferences
Search: & the web O pages from the UK

Sign in

Web

Results 1 - 10 of about 1,310,000,000 for click here. {0.23 seconds)
Image results for click here

Click s
H P r e e "_
';{E? =—as
(adobe - Adobe Reader Download - All versions

Industries: Broadcast and media - Education - Financial services - Government - Life sciences
- Manufacturing; Solutions: Consumer photo and video - Mobile ...

wwwy. adobe. com/products/acrobat/readstep2. html - 24k - Cached - Similar pages

\,
DoubleClick.com || Privacy

Click here for more information about our products and services. DoubleClick is a member of
the Network Advertising Initiative and has been reviewed for ...
www.doubleclick.com/privacy/index.aspyx - 34k - Cached - Similar pages

click here
wwaw. microsoft. comfwindows/windowsmedia/download/AllDownloads. aspy -

Similar pages

Download Java software for Windows from Sun Microsystems

If not, click here to start the download. Note: You might need to click the yellow warning bar
he ton of the hrowser window to show the installation

PO
3

MLA

ann@anicca-solutions.com | www.anicca-solutions.com | www.anicca-web.com



What links do you have?

anicca.solutions@googlemail.com | Web History | My Account | Sign out

Web lmages Iaps MNews Shopping Mail rmore v

GO ngle |Iink:www.locksmiths.co.ukf Search | w

Search: @ theweh O pages from the UK

Weh Results 1 - 10 of about 88 linking to www.locksmiths.co.uk/. (0.65 seconds)

anicca.solutionsggooglemail.com | Yveb History | My Account | Sign out

Web Images Maps MNews Shopping Mail more »

. - Adwanced Search
GOL)S[e |I|nk.www.randrsecur|@/.c0m Search | Freferenoes

Search: @ theweb O pages fram the UK

Resualts 1- 1 of 1 linking to www.randrsecurity.com. (0.19 seconds)

Weh

anicca.solutionsg@yooglemail.com | ¥Web History | by Account | Sign out

Web lmages Maps News Shopping Mail more v

GO{ ) le IIink'www securifix.cam| Search | Bdvanced Search
- . . . Freferences

Search: @ thewsb © pages from the UK

Web

Your search - link:www.securifix.com - did not match any documents.

Web lmages Maps Pews Shopping IMail more » anicca.solutionsgdygooglemail.com | WWeb History | by Account | Sign ou

. - Advanced Search
GOL)gle |I|nk.www.randrsecur|ly.com Search | Preferences

Search: @ theweb O pages fram the UK

Weh

Your search - link: www.geminilockandsafe.co.uk - did not match any documents.

Suggestions:

s Make sure allwords are spelled correctly.
e Try different keywords.
e Try more general keywiords.

——
T
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Get a free link In a range of sites
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