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Anicca Digital Solutions JK®,

_ . _ Business
A Anicca Digital Solutions was formed as a web development LINK

company in 2004 and became a full digital agency in 2006

A We are an East Midlands accredited supplier and carryout work on e

behalf of Business Link MARKETER

(aren

A In addition to working directly with clients; we have collaborative
partnerships with other agencies and technology companies and
carryout work for them on a sub-contract basis

A We have a number of sub-brands including Online Marketing
School and Reflex Website Content Management System.

A The directors includes:

I Ann Stanley (MD) is responsible for providing online marketing consultancy and
training to clients. Ann is a chartered marketer and a Google AdWords

Professional ( )
I Alex Fowler (Technical Director) is responsible for building clients websites and website manager

developing and maintaining our own stable of websites
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What we do?

(

Website
development

Your
company




Website Development

A We develop websites with a modern design and content
optimised for the search engines

A All of our websites are search engine friendly and
Incorporate our Reflex Website Content Management
System - so you can edit the content, menus and
database forms yourself

A You can choose a range of extra modules to meet your
busi ness or c¢clientsoO needs.

i Ongoing content, news and community tools such as blogs and forums
i Customer registration, profiling and filtering via a customer database,

I Property, product or service database

I Ecommerce and shopping carts to take orders or reservations online

A We provide a complete hands-on support package,
from the original web specification to hosting and

ongoing support | T
Your _, .
website manager / ainccd
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Online Marketing Training

A We provide a choice of seminars, workshop or lecture formats (from 45 minutes
to 31 day Google Master-Class)

A Bespoke or standard courses, covering range of online marketing subjects, with
modules for beginners to advanced users:

Successful websites
Selling online

Overview of online marketing ‘

I

|

|

I Search engine optimisation Y‘
i PPC and paid online marketing gl L
I Emalil marketing SChOO
i Affiliate marketing

i Improving sales conversion and ROI

i Starting an online business

A All our workshops have online demonstrations and practical sessions so you
can apply the lesson to your own website or marketing campaign

A In-house courses - suitable for your own marketing team, agency staff or directly
to clients

A Online Marketing School i these open-courses are held in venues around
country working with partners on a shared revenue basis

Your 1




Online Marketing Consultancy

Initial consultancy and auditing

A Strategic review of your website and online marketing
activities

A Production of online marketing strategy and plans

A Usability audit of yours and competitor websites to review
the design, content and functionality; in order to improve
sales conversion

A Technical audit of your site to determine whether it is search
engine friendly, keyphrase research, Gap analysis, SEO

page plans
A Online surveys and customer feedback to determine site

strategy
Your
anicca




Online Marketing Implementation

Online marketing implementation and campaigns

A PPC campaigns, including setting up new plans or improving
the effectiveness of current campaigns

A Search engine optimisation of your site, including content
creation and advice on correcting technical issues

A Link development strategies, ePR, directories, social
networking

A Email marketing, including content creation, list
management and broadcasting

A Ecommerce marketing, including shopping portals,
comparison sites , shopping networking sites, affiliate
marketing and CPA models

A Ongoing management & reporting

Your ]




Mini review of your site and
online marketing




Review of your
Analytic results

These are real results and
conclusions but any data that
would reveal the identity of the
company have been removed




Visits from all traffic

Dashboard Dec 1, 2008 - Dec 31, 2008
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December 1, 2008 December 8, 2008 December 15, 2008 December 22, 2008

Site Usage

2,846 visits 58.61°% Bounce Rate

8,274 Pageviews MM 00:01:50 Avg. Time on Site

2.91 PagesiVisit T 82.54% % New Visits

Weekly cycle with lower weekend traffic c

Traffic lower over Christmas /\
Bounce rate, average time on site are poorer than
industry averages anlcca
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Traffic sources

Traffic Sources Overview Dec 1, 2008 - Dec 31, 2008

200
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December 1, 2008 Dacamber B, 2008 December 15, 2008 December 22, 2008
All traffic sources sent a total of 2,846 visits

46.31% Direct Traffic

M Search Engines
1 380,00 (46 493%)

5.209 Referring Sites | WDirect Traffic

1,315.00 (45.31%)
o .
48.49% Search Engines M Referring Sites
148.00 (5.20%)

High level of direct traffic as compared to other sites A
Your Search traffic is average, referral traffic is low

Lcompany
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Split of traffic sources

Dashboard Dec 1, 2008 - Dec 31, 2008

= Vigits n@m Al Visits Faicl Traffic Mon-paid Traffic Direct Traffic

:-........-.._r --....--- — \ /""' Sy

Y N,

.-—:._./..-.\.f.—."'."‘r / ...'.l-..

December 1, 2008 December B, 2008 December 15, 2008 December 22, 2008

Site Usage

s 2,846 Visits T A - 58.61% Bounce Rate

Paid Traffic - 739 aid Traffic © 99.00%
Mor-paid Trafiic - G441 Mon-pai fic. - 46.02%
Direct Traffic - 1,318 Direct Trafiic - 64.95%

Al visits - 8,274 Pageviews A A A Al - 00:01:50 Avy. Time on Site
Paid Trafiic -+ 2,061 aid Trafiic - 00:01:36

Man-paid Traffic © 2,423 Han fic . 00:02:53

Direct Trafic - 3,333 Direct Traffic : 00:01:29

s 2.91 Pagesivisit T A - 82.61% °% New Visits
- 2.79 aid Trafiic - 89.85%
affic : 3.7 8 Mo fic - 656.93%
Direct Traffic : 2.53 iirect Traffic . 86.27 %

Search traffic dropped off for Christmas
Traffic peaks can be seen in direct traffic due to other activities

Bounce rates are high for direct and paid traffic (>50%) .
company anicca
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Yisits Pagesfisit Avg. Time on Site Y Mew YWisits Bounce Rate

2,846 2.91 00:01:50 82.61% 38.61%

o of Site Total: 100.00%  Site Avy; 2.04 (0.00%)  Site Avo; 00:01:50 (D.00%)  Site Avy: B2.54% (0.09%)  Site Avo: 58.61% (0.00%)

Detail Level  CountryTerritory 3 Visits +J- Pageszfisit Ay, Time on Site % Mlewy Yisits Bounce Rate

1. United Kingeom 1,418 388 002 42 76.09% 45 SE%

2. United States 809 172 00:00:40 93.20% 75.03%

3. Canads 124 1.44 000017 90.32% 52.26%

4. Indis 75 357 00:03:09 63.00% 43.33%

. 5. Spain 40 165 00:00:54 62.50% 72.50%

C O u n t r I e S 6. Philppines I} 130 000012 88.89% 85.19%
7. Germany 26 242 0o:ot:03 B077% £2.23%

8. Australia 20 1E5 00:00:33 100.00% 70.00%

About half the 9. Gresce 18 167 00:00:1 6 E6ET% E1.11%
traﬂ:i C | S from 10.  France 12 375 00:02: 45 91 67% B6.67%
ou tS| de the U K 11, Morway 12 247 00:00:36 91E7% 75.00%
f h ) ’ 12, Thailand 1 382 00310 63.64% 54 55%

mOSt O t IS 1S . 13, Mexico 1" 164 0o 30 T273% 63 .64%
from d I reCt traﬂ:lc 14, Pakistan 9 211 00:00:28 TTIE% 55.56%
15.  Russia 9 439 00:03:11 85.89% B6.ET%

16.  Irefand 9 422 0052 §5.89% 55.56%

17, Japan 8 125 00:02:00 100.00% 57.50%

18, (not set) 8 138 00:00: 31 100.00% 57.50%

19, Sweden 8 188 00057 100.00% 62 50%

20, China 7 400 0006 44 71.43% 57 14%

21, Ukraine 7 288 000345 85 71% 28.57%

22, Portugsl 7 471 00:00:45 B571% 42.86%

23.  Puetto Rico 6 147 00:00:07 100.00% 83.33%

Your
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1,318 visits came from 69 countries/territories in the "Direct Traffic" segment

City | CountryiTerritary | Sub Continent Region | Continent Hone 3
m Goal Conversion E'__" =E
Wisits Pages/visit Avy. Time on Site % Mew Wisits Bounce Rate
1,318 2.53 00:01:29 86.27% 64.95%

% of Site Total: 100.00%  Site Avg: 253 (0.00%)  Site Avg: 00:01:29(0.00%)  Site Avy: B6.27% (0.00%)  Site Avg: 64.95% (0.00%)

Detail Level.  CountryTerritory = Vigits Pagesivisit Avy. Time on Site W My Visits Bounce Rate

1. Urited Stetes 638 158 00:00:38 93.42% 75.49%

2. United Kingtom 323 476 00:03:32 7368% 36.22%

3. Canada 100 127 00:00:1 2 89.00% 55.00%

M u C h Of th e d | re Ct 4 Spain 30 123 OO 49 B0 00% 80 00%
5. Inchi 22 523 00:03:24 85.45% 36.36%

traffic is from outside |— =
the UK and has Very 7. Germany 17 276 0015 52.35% 64.71%

3. Greece 16 1.69 00:00:10 52.50% B2.50%

h i g h bo u n Ce rate y 9. Morway 10 120 000013 90.00% 80.00%

h = - b 10 Thailand & 375 00:04:03 S0.00% 50.00%
t eS e VI S Ito rS m ay e 11.  Puetto Rico i1 147 a0:00:07 100.00% 83.33%
IOO kl ng for an Other 12. | Australia 6 183 00:01:20 100.00% 66.67%
. 13, Russia 5 F.an 000543 S0.00% BO.00%

S I te 14, Ukraine 5 240 00419 80.00% 40.00%
15, Saud Arabia 31 360 00:01:51 B0 .00% BO.00%

16,  Romania 4 625 o0:0q:47 ¥o.00% 25.00%

17, Metherlands 4 2.00 00:00: 36 75.00% 75.00%

18.  Pakizstan 4 1.50 0o:00: 20 S0.00% T5.00%

Singapore 4 375 000241 75.00% S0.00%

o anicca
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Keywords

non-paid

Organic traffic mainly
from brand terms
These visitors have a
lower bounce rate,

spend more time on
the site and have
more page views

Your

Lcompany
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' December 1, 2008

| December 8, 2008

Dec 1, 2008 - Dec 31, 2008

Q=99

@y
o

December 15, 2008

Search sent 641 non-paid visits via 114 keywords

total | paid | non-paid

Goal Conversion

./.N.—-.—.

/\

December 22, 2008

Visits Pages/Visit

641 3.90
2252% (iii:(i.‘,?;)

Dimension: Keyword

Your data

? 01

% New Visits
66.93%
H ) ] “ ."l¢;l

(-18.91%)

Avy. Time on Site

00:02:53

00:01:50
(57.48%)

3%

Visits Pages/Visit Avg. Time on Ste
437 415 00:03:33
34 235 00:00:24
18 1.78 00:01:19
15 307 00.00:35
9 233 00:03:49

8 212 00:04:16

3 533 00,10:22

3 200 00:00:15

3 233 00:01:03

2 450 00:00:54

2 1.00 00:00:00

Bounce Rate

46.02%

> 58.61%
(-21.48%)

% Ne'w Vists Bounce Rate
o1.70% 4233%
85.29% 7059%
94 44% 61.11%
7333% 40.00%

22.22% 22.22%

1250% 75.00%
3333% 66 67%
100.00% 33.33%
3333% 66 67%
100.00% 50.00%

100.00%

anicca
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Visits Pages/Visit Avy. Time on Site % New Visits Bounce Rate
641 3.90 00:02:53 66.93% 46.02%

% 01 Site ) - 2.91 te Avg. 00:01:50 82.54 ‘ 58.61
(34.05%) (57.48%) (-18.91%) (-21.48%)

Dimension:  Keyword Visits PagesiVist Avg. Time on Ste % New Vists Bounce Rate

~
o
o

437 415 000333 [

34 235 000024
18 1.78 000119 94.44% 61.11%
15 307 00.0035 73.35% 40.00%

9 233 00349

Keyphrases ..

3 533 001022 3.35% 66 57%

3 200 000015 100 .00% 3333%

Non-paid e

2 450 00.00:54 100.00% S0.00%

o1,
2
N

2 1.00 00000 100 .00% 100 00%

Your data

00.00.00 100.00% 100 00%

N
o
(=

2 200 000Z44 100 00% 0.00%

Malinly brand — e

2 350 00:01:41 0.00% S000%
te r m S 2 Q00 0204 100 .00% 0.00%
2 250 000022 0.00% 0.00%
2 250 000042 0.00% 50 00%
2 1200 00:07:35 50 00% 000%

2 250 0000 26 S0 00% S0.00%
2 350 00:01.09 S0 00% 000%
000504

S0 00% 000%

- anicca
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Keywords Dec 1, 2008 - Dec 31, 2008

wO Uisits

50 50
i,
I a I d Neme”™S '-'.""'—'\., / Nt
5 \.,..

\ N A=

g0 =—g .q‘.__._.__. —
December 1, 2008 December 8, 2008 December 15, 2008 December 22, 2008

Search sent 739 paid visits via 124 keywords

total | paid | non-paid

PPC traffic only 20-40 o s Hoss

. Wisits Pages/visit Awg. Time on Site % Mew Wisits Bounce Rate
visits per day start of 739 2.75 00:01:36 89.85% 50.00%
DeC) % of Bite Total: 26.97%  Site Avg: 2.91(-5.42%)  Site Avg: 00:01:50 {(-13.09%)  Site Avg: 82.54% (B.B6%)  Site Avg: 58.61% (0.67%)

_ . Ditnenzion:  Keyword = Visits J- Pagesrvisit Avg. Time an Site I Mewy isits Bounce Rate
Visitors have a higher
b d d 1. hespoke software T4 215 000056 £9.19% 75 65%

O u n Ce rate an S pe n 2. =zoftware companies uk 53 2.40 000350 S8.65% S0.94%
IeSS tl m e O n S I te an d 3. microzoft gold partner 51 276 o016 95.24% 49.02%
Iower pag e Vi ews '|' 4. custom saftware M 251 00:01:15 95.12% TSE1%
p h rases m ay n Ot m atC h 5. zoftware development H 5140 000151 9265% 43.90%

- 6. =oftware enginesr M 2.00 00:00: 26 90.24% T3AT%
landing page content, or

~ . 7. =oftware companies london 39 240 00:01: 43 87 18% 28.46%

t h e y d O n O t I I 8. guality softwware 25 1.52 0000 36 100.00% 72.00%

Seel 9. =zoftware company london 22 2.27 000037 95.45% E3.64%

10, zoftware developer 21 2.24 00:02:04 95 24% B1.90%

mictosoft partner 20 210 00:00:25 85.00% 55.00%

o anicca
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Wisits Pages/visit A, Time on Site % Mew Yisits Bounce Rate

739 2.7% 00:01:36 89.85% 39.00%

% of Site Total: 25.97%  Site Avo: 291 (-5.42%)  Site Ao 00:01:50 (-13.09%)  Site Avo: 82.54% (8.86%)  Site Ay 58.61% (0.67%)

Dimenszion:  Keyword = Visits -l Pagesiizit Ay Time on Site % Newy Yisits Bounce Rate

1. bespoke software 74 215 0000 56 89.19% 75.68%

K ey p h r aS e S 2. softyare companies uk 53 340 00:03:50 858.68% 50.94%
- 3. microsoft gold partner 51 276 00016 88.24% 49.02%
P a I d 4. custom zoftware H“ 281 o0:01:1% 95.12% T5.61%
5. zoftware development H“ 210 00:01:51 92.68% 43.90%

6. szoftware engineer H“ 2.00 00:00: 26 90.24% 73.17%

7. zoftware companies london E1 310 00:01:45 87.18% 35.46%

8. guality softvare 25 1.52 00:00: 36 100.00%, T2.00%

9. software company london 22 227 00:00: 37 95.45% 63.64%

10 software developer 21 224 000204 95.24% £1.90%

11, microsoft partner 20 210 00:00: 25 85.00% 55.00%

12, cortract software 19 1E8 000050 100.00% g4.21%

13,  =zoftware developers 18 272 0000 5 94 44% 25.56%

14, =oftware company uk 15 1483 0000 25 G5 .67% G5.67%

15,  =zoftware consultancy 13 3.08 000233 53.85% 45.15%

16.  agile software 12 208 00:00: 22 91 67% 75.00%

17, customized software 12 142 00:00:14 100.00% 75.00%

18,  sofbware house londan 12 [ZR=] o0z 91 67% 33.33%

18, =oftware house uk 12 5.50 000527 66.67% 25.00%

200 zoftware enginesring 10 240 00 00: 25 100.00% 50.00%

21, =zoftware consulting ] 3.25 000317 37.80% 25.00%

22, microsoft gold certified partner B 217 00:00:16 100.00% BE.67%

software design company [ 283 0006 55 BEETY% S0.00%

o anicca
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Top
Content

Your

Lcompany

Pageviews
8,274
100.00%

Page

Unique
Pageviews

6,484

100,00%

Your data

Time on Page
00:00:58

te Ava: 00:00:58
(0.00%)

Bounce Rate % Exit $ Index

58.61% 34.40% £53.05
t 1 58.61% i 1. 34.40% te £15.42

(0.00%) {0.00%) (244.00%)

Pageviews ¥ Unique Pageviews  Time on Page Bounce Rate % Exit $ Index

2,118

753

359

327

326

324

315

258

213

180

178

161

159

156

152

148

141

138

114

101

101

92

1867 00:01:04

(5

917%

wn

3.78% £2517

595 00:01:20 6044% 60.56% £50.42

251 00:00:25 4000% 11.14% £51.79
256 00.00:58 S000% 27.22% £46.88
274 00:02:38 6429% 47 69% £2920

203 00:00:19 25.00% 8.33% £44.33

244 00:01:56 3

W

8% 2476% £4918

214 00:00:17 0.00% 9.30% £56.07

143 00:00:38 4286% 1502% £41.96
146 00:00:43 7500% 2556% £3425
136 00:00:33 S0.00% 39.33% £66.18

124 00:00:36 000% 1366% £56.45

124 00:01:14 S581% 2704% £64.52
124 00:01:05 58.33% 1923% £96.77
139 00:01:39 8182% 4539% £2878

114 000043 B667% 1351% £43885

i1 00010 S500% 3121% £4505

114 00:00:18 000% 1304% £35.08

100 0000

o
o

1429% 3158% 11.,000.00
a3 00:01:38 7619% 3168% £4319
a3 000017 S000% 1584% £45819
a3 00:01:00 100.00% 8.70% L3614

anicca
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Number of repeat visits

Visitor Loyalty Dec 1, 2008 - Dec 31, 2008

Most people visited: 1 times

Mumbet of Yisits Percentage of all visitors

1 times I
2 times 7 55

3 times | PRl

4 times I1.55%

5 times |1.05%

B times [ 0.53%

7 times | 0.46%

8 times . |0.32%

9-14 times |1.19%

15-25 times I102%

26-50 times . |0.32%

AN

o anicca
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Number of page viewed
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